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The Domestic Council for Gems & Jewellery, which is in the final stages of 

formation, is a reflection of the industry’s determination to project a unified 

front for getting its voice heard. It is one of the major reforms undertaken by 

the Government of India to bring together a fragmented and opaque industry 

on a single structured platform. 

So far 16 big trade associations representing the entire gem and jewellery 

supply chain – including jewellers, manufacturers, miners, artisans/

craftspersons, refiners, bullion dealers, hallmarking centres, etc. – have joined 

hands to lay the groundwork for the Domestic Council. Turn to the Cover 

Story for an exhaustive report by industry analyst Sanjiv Arole. Also read 

the opinions of key members of the Domestic Council’s ad hoc committee, 

including Rajesh Khosla, Surendra Mehta, Anantha Padmanaban and Duli 

Chand Karel.

With the aim of strengthening trade relationships and augmenting business, 

the GJEPC organised the 4th edition of the India-SAARC-Middle East buyer- 

seller meet in Chennai and the 6th edition of the India Gemstone Week in 

Jaipur last month. The events each got more than 75 international buyers 

from several different countries.

Editorial Team
Email: solitaire@gjepcindia.com

A Unifying Force
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U N I T E D  S T A T E S

(In US$ mn)

Imports 2018 January - February 2018 January - February 2019 % Change

Polished Diamonds 24,489 4,014 3,781 -6%

Rough Diamonds, Sorted, Unworked  609  82 73 -11%

Polished Precious & Semi-precious Stones  2,217  534 493 -8%

Jewellery  9,255  1,267 1,221 -4%

Customs Value

Source: U.S. Department of Commerce and the U.S. International Trade Commission

  INTERNATIONAL STATISTICS

B E L G I U M

 January - March 2018   January - March 2019 % Change

 Ct mn US$ bn Ct mn US$ bn Ct  US$ 

Polished Diamonds Exports  1.2 3.1 1.1 3.0 -10% -4%

Polished Diamonds Imports 1.6 3.1 1.5 3.2 -5% 2%

Rough Diamonds Exports 33.3 3.5 27.3 2.5 -18% -28%

Rough Diamonds Imports 26 3.1 19.7 2.0 -24% -33%

Source: The Diamond Office, Antwerp World Diamond Centre (AWDC)

I S R A E L

 January - December 2017   January - December 2018 % Change

 Ct mn US$ bn Ct mn US$ bn Ct  US$ 

Polished Exports  1.70 4.59 1.75 4.48 3% -2.5%

Polished Imports 1.60 2.92 1.64 3.04 2.4% 4.1%

Rough Exports 6.84 2.22 6.38 2.52 -6.7% 1.1%

Rough Imports 6.11 2.85 5.63 2.65 -7.8% -6.8%

Source: Israel Ministry of Industry, Trade and Labor – Diamonds, Precious Stones and Jewelry Administration
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I. Items Mar - 2019 Mar - 2018 % Change  Apr ’18 - Mar ’19  Apr ’17 - Mar ’18  % Change

Rough Diamonds (Gross) 1413.50 1681.50 -15.94 15724.24 18888.64 -16.75

(Quantity – Mct) 15.3 17  165 187.6 

Rough Coloured Gemstones 1.89 15.43 -87.75 344.37 880.66 -60.90

Raw Pearls 1.46 0.18 711.11 8.17 1038.85 -99.21

Rough Synthetic Stones 12.14 11.39 6.58 152.59 252.72 -39.62

Gold Bar 641.05 574.44 11.60 7870.96 5692.85 38.26

Silver Bar 1.85 2.06 -10.19 37.82 53.86 -29.78

Platinum 2.42 5.44 -55.51 62.14 66.43 -6.46

TOTAL – A 2074.31 2290.44 -9.44 24200.29 26874.01 -9.95

II. Imports of Cut & Pol Diamond 
SEZ (All over India) 49.21 56.81 -13.38 514.56 788.25  -34.72 
(Quantity) 0.06 0.1  1.4 1.4 

Bonded Ware House 5.96 15.91 -62.54 92.61 232.43 -60.16 
(Quantity – Mct) 0.01 0.04   0.23 0.7 

Mumbai (DTA) 53.70 115.51 -53.51 686.31 1082.18 -36.58 
(Quantity – Mct) 0.1 0.28   2.1 4.6 

Others (DTA) 0.00 0.19 -100.00 1.03 3.22 -68.01 
(Quantity – Mct) 0.00 0.00   0.00 0.00

Surat (DTA) 1.44 3.72 -61.29 33.19 128.86 -74.24 
(Quantity – Mct) 0.002 0.01  0.1 0.27 

TOTAL – B 110.31 192.14 -42.59 1327.70 2234.94 -40.59

III. Imports of Other Items 
Gold Jewellery 20.55 29.79 -31.02 291.19 279.00 4.37

Silver Jewellery 4.05 7.58 -46.57 57.38 65.13 -11.9

Coloured Gemstones 50.41 12.50 303.28 391.00 545.01 -28.26

Synthetic Stones 19.12 7.43 157.34 127.49 118.43 7.65

Pearls 0.66 1.11 -40.54 8.68 1381.15 -99.37

Costume/Fashion Jewellery 0.39 0.10 290 1.66 1.01 64.36

TOTAL – C 95.18 58.51 62.67 877.40 2389.73 -63.28

GRAND TOTAL (A+B+C) 2279.82 2541.07 -10.28 26405.39 31498.68 -16.17

Exports of gems and jewellery during April 2018 - March 2019 as compared with last year

Figures in US $ million (Carats in million) 

All figures are provisional.

* Others includes Rough Coloured Gemstone, Raw Pearls, Platinum and Silver Bar, etc.

Imports of raw materials for gems and jewellery during April 2018 - March 2019 as compared with last year

Items Mar - 2019 Mar - 2018 % Change Apr ’18 - Mar ’19 Apr ’17 - Mar ’18 % Change

Cut & Polished Diamonds 1864.03 2025.80 -7.99 23817.44 23724.73 0.39 
(Quantity – Mct) 2.3 2.8  -16.19 30.2 34.8 -13.13

Gold Jewellery 1139.53 976.43 16.70 12028.66 9672.25 24.36

Gold Medallions & Coins 63.34 71.27 -11.13 876.40 1971.09 -55.54

Coloured Gemstones 27.10 40.87 -33.69 396.89 432.36 -8.20

Silver Jewellery 67.86 51.78 31.05 837.81 3382.78 -75.23

Pearls  0.07 0.02 250.00 1.57 2.29 -31.44

Synthetic Stones 29.11 21.52 35.27 225.70 219.96 2.61

Costume & Fashion Jewellery  6.25 6.94 -9.94 67.49 64.35  4.88

Subtotal 3197.29 3194.63 0.08 38251.96 39469.81 -3.09

Exports of Rough Diamonds 198.83 140.45 41.57 1354.33 1427.04 -5.10 
(Quantity – Mct) 2.3 4.7 -49.92 30.1 38 -20.82

Others* 9.29 4.43 109.71 73.67 62.40 18.06

Gross Exports 3405.41 3339.51 1.97 39679.96 40959.25 -3.12

Return Consignment Others 43.74 102.45 -57.31 428.45 586.50 -26.95

Return Consignment CPD 1157.86 1111.57 4.16 8289.87 7671.84 8.06

Net Exports 2203.81 2125.49 3.68 30961.64 32700.91 -5.32

INDIA STATISTICS    
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Jewelxy.com’s Prarambh Seminars Focus On 
Digital Marketing 

Jewelxy.com, an online jewellery 
retailer, recently held a series 

of business development seminars 
titled Prarambh, which explore 
growth opportunities through digital 
marketing. The company said that 
the initiative has been organised 
for the benefit of jewellery 
manufacturers, wholesalers and 
retailers, supported by the Jewelers 
Association of Ahmedabad and Shri 

Manekchowk Sona Chandi Dagina 
Association.

Hemal Soni, founder and 
manager, Jewelxy.com, said, “I feel 
that a proper platform to connect 
buyers and sellers easily should be 
developed so that they understand 
the digital economy and global 
business models, and work to their 
full potential. Hence, the Prarambh 
seminar would definitely prove to 

be a milestone... to increase sales 
in the industry. 

“From September 2016, we have 
been organising such seminars 
in every city of Gujarat in order 
to educate patrons about the 
technological advancements and 
how they can be benefited. The 
next event will be held in Rajkot 
followed by 10 other cities by the 
end of 2019.” n

Nancy Liu To Head Forevermark

De Beers announced that Nancy 
Liu will become the new 

Forevermark CEO, stepping up from 
her current role as COO and taking 
over the day-to-day responsibility 
for the leading diamond brand.

Stephen Lussier, executive vice-
president of consumer & brands, 
De Beers, will continue to oversee 
the strategic role Forevermark plays 
within the group’s brand portfolio 
as Forevermark chairman. However, 
by stepping away from the day-to-
day accountability for Forevermark, 
Lussier will be able to increase his 
focus on shaping De Beers Group’s 
strategy at the consumer level.

Lussier said: “This is a moment of 
great opportunity for diamonds. As 
symbols of nature, uniqueness and 
positive social impact, they have 

huge potential to inspire consumers 
of all ages, and with a new CEO at 
the helm for Forevermark I will be 
able to spend more time ensuring 
we build even stronger consumer 
connections with these miracles of 
nature across all our activities.

“Fortunately, we have an 
outstanding candidate to take over 
as CEO of Forevermark. As the 
brand sees rapid growth in Asia, 
Nancy’s exceptional expertise and 
knowledge of the region provide 
us with excellent continuity as 
Forevermark goes from strength to 
strength.”

Liu said: “At Forevermark, 
we’ve come a very long way in a 
very short space of time, yet we 
believe the future will be even 
more exciting. The brand has 

taken a number of bold steps in 
recent years, and the positive 
consumer response to these show 
that there’s a real resonance with 
our approach. As we continue 
to develop consumer concepts, 
campaigns, products and designs, 
Forevermark will play a vital role 
in the diamond ecosystem for 
diamantaires, designers, jewellers 
and consumers, and I’m delighted 
I’ll be leading the business as it 
writes its next chapter.” n
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Graff, a British jewellery firm, has 
cut and polished the majority of 

the 20 largest diamonds discovered 
in this century. This time on, Graff 
presents the Graff Lesedi La Rona, the 
largest square emerald-cut diamond 
in the world, weighing 302.37 carats, 
displaying the best D colour and 
highest clarity. It is the largest highest 
colour, highest clarity diamond ever 
graded by the Gemological Institute 
of America (GIA).

Graff Unveils 302.37-ct Lesedi La Rona Diamond

polishing of the rough diamond 
took Graff over 18 months requiring 
the expertise of the world’s elite 
diamond craftsmen. Moreover, 66 
additional ‘satellite’ stones were 
polished from the rough diamond, 
ranging in size from under a carat 
to in excess of 26 carats. Each 
diamond has been laser-inscribed 
with its unique Gemological 
Institute of America (GIA) number, 
Graff and Lesedi La Rona, and 
accompanied by a certificate from 
Graff and the GIA.

Founder Laurence Graff says, 
“My love affair with diamonds 
is lifelong and crafting the 
Graff Lesedi La Rona has been 
an honour. This diamond, our 
diamond, is beyond words.”

The record-breaking stone was 
given the name Lesedi La Rona, 
which means “Our Light” in Tswana, 
the official language of Botswana. n

The Graff Lesedi La Rona was cut 
from a 1,109-carat rough diamond 
discovered at the Lucara Karowe 
mine in 2015 in Botswana. It was the 
largest gem quality rough diamond 
discovered in over 100 years and 
the second largest ever found. 

From discovery to completion, 
the process of analysis, cutting and 

PNG Jewellers Opens 
Its Fifth Franchise Store 

PNG Jewellers launched its fifth franchise store in 
Dombivli. Renowned actress Amruta Khanvilkar 

inaugurated the store that will offer a wide range of PNG’s 
signature gold, silver and diamond jewellery. Spread across 
2,500 sq ft, the store assures customers of an enhanced 
shopping experience. The outlet has the same ambience as 
other PNG stores and will uphold the same high standards 
that the brand stands for. A manager from PNG Jewellers is 
assigned at every franchise showroom to maintain quality 
control and goodwill of the global brand.

Saurabh Gadgil, chairman and managing director, PNG 
Jewellers, said, “It is exciting to launch a new store and 
cater to a new market. We’re glad that the PNG family is 
expanding, which, in turn, will help us provide better and 
faster service to our customers. This is our first franchise 
store in Mumbai, and there are many more to come.” n
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GJSCI & WJA India Plan Design Conference In Mumbai

Sanjay Kothari, chairman, GJSCI, 
said, “Often, talented designers 
are unable to approach jewellery 
manufacturers and retailers. On the 
other hand, while manufacturers 
and retailers recognise the 
importance of design, they are not 
certain how to access the talent 
pool of aspiring jewellery designers. 
To bridge this gap, GJSCI and WJA 
– with the support of GJEPC, GJC, 
IBJA and GIA – are creating this 
platform Design Connect.

“I believe design is the first thing 
that attracts consumers – it is the 
starting point of sales. Through 
Design Connect we are trying to 
provide a platform for designers 
to interact with retailers and 
manufacturers for job creation and, 
in turn, business growth.”

The Gem & Jewellery Skill 
Council of India (GJSCI), in 

conjunction with Women’s Jewelry 
Association (WJA) – India Chapter, 
announced that it will organise 
Design Connect, a one-day event 
for jewellery designers to help 
connect and collaborate with 
manufacturers and retailers, at Hotel 
Sahara Star, Mumbai, on June 26th. 

The event will begin with a panel 
discussion on the importance 
of design for delivering growth 
and margins for jewellers, one-
on-one mentoring sessions for 
designers to seek guidance, 
and interview desks—providing 
exciting opportunities for designers, 
manufacturers and retailers to 
collaborate and grow the industry.

Design Connect is supported by 
the Gemological Institute of America 
(GIA), the Gem & Jewellery Export 
Promotion Council (GJEPC), the All 
India Gem & Jewellery Domestic 
Council (GJC) and the Indian Bullion 
and Jewellers Association (IBJA).

Kothari informed that in future the 
GJSCI plans to take Design Connect 
to other cities across India as well.

He added, “GJSCI also initiated 
‘Anant – The Design Competition’ 
with a focus on promoting design 
development, product innovation 
and diversification of India’s four 
heritage jewellery art forms, Thewa, 
Gajra, Tarakasi and Hupari Payal. 
We will also be felicitating winners 
of the competition at Design 
Connect as a part of recognising 
and rewarding the jewellery design 
talent in the country.”

Nirupa Bhatt, president, WJA – 
India Chapter, said, “Majority of 
the WJA members are talented 
jewellery designers. Design Connect 
will serve as an ideal platform for 
collaboration opportunities.” n

Jewellery designers and 
companies who wish to participate 
in Design Connect can contact 
Rinnie Fernandes (+91-9167521328) 
or Shefali Parab (+91-9594018809).

DPA Welcomes FTC Warning To Synthetic Manufacturers

The Diamond Producers Association 
(DPA) welcomes the US Federal Trade 

Commission’s (FTC’s) warning to synthetic 
diamond manufacturers against misleading 
consumers with their marketing tactics. It 
noted that this warning is an important step 
toward transparency and consumer protection.

DPA stated, “It is now crystal clear that 
synthetic diamond manufacturers cannot 
use the word ‘diamond’ without qualifying it 
with an unambiguous descriptor about the 
manufactured origin immediately before the 
word ‘diamond’. It is also clear that the FTC will 
not tolerate unsubstantiated claims about the 
environmental impact of synthetic diamonds 
that violate the FTC’s Green Guides.

“This FTC clarification comes after several 
months of DPA expressing serious concerns 
about the deceptive marketing practices by 
synthetic diamond manufacturers, especially 

as the market value gap between natural diamonds and 
synthetic diamonds keeps growing. We are hopeful that it 
will create more discipline and transparency in the market 
of laboratory-grown diamonds and will help better protect 
consumers against misleading claims.” n
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DPA Promotes Child’s Birth As New Purchase Occasion

The Diamond Producers Association (DPA), 
an international alliance of the world’s 

leading diamond mining companies, is working 
with stakeholders in the industry to create a 
new occasion for diamond purchase. Through 
consumer research, DPA discovered that 39% 
of Indians consider the birth of a child to be an 
auspicious occasion for purchase of jewellery. 

Based on this insight, the idea was to create 
an occasion specific and unique to diamond 
jewellery gifting and purchase, DPA said. The 
birth of a child is perhaps the most authentic, 
precious and rare moment for any couple, as it 
is the day their bond strengthens further with 
parenthood. 

According to the DPA, “only a gift that is as 
real, rare unique and precious as a diamond can 
commemorate the journey of this couple as they 
become a family.” A diamond has many parallels 
to this celebration of life and hence DPA’s vision 
of “Celebrating the miracle of life with a miracle 
of nature”.

While DPA’s first campaign was a celebration 
of all the unacknowledged real and rare 
moments that make a couple realise their bond, 
the recently launched film acknowledges the 
changing relationship dynamic between a couple 
when two become three.

To build this occasion DPA launched a large 
marketing campaign spearheaded by the TVC 
(link: https://youtu.be/W2dbm2x3DwU), that 
beautifully delivers the message of celebration 
of life and is a natural progression from DPA’s 
first campaign on ‘Real is Rare’. Beginning with 
the launch of the TVC, the campaign will be 
leveraged across social media and in-store with 
retailer participation. Building this occasion with 
the industry will be DPA’s focus for the entire year.  

Richa Singh, managing director, DPA, said, “I am 
delighted that everyone in the industry we have spoken 
with believes in this idea and is willing to join hands with us 
to champion the initiative for promoting diamond purchase 
through the ‘New Mom Gift’. 

“The celebration of life, in any Indian family, has always 
been an occasion calling for purchase of jewellery. And 
we believe that our endeavour to translate this moment 
for diamond purchase will resonate with people across the 
country. We are excited about our campaign as we have 
received a very positive response from our trade partners 
who are joining hands with us to promote this occasion and 
help drive diamond sales in India.”

Colin Shah, vice chairman, the Gem & Jewellery Export 
Promotion Council (GJEPC), said, “The diamond industry 
needed a new occasion to drive sales and enhance 
consumer confidence. This occasion is the perfect fit 
for diamond jewellery sale, as the birth of a child is a 
universally celebrated moment across all cultures in our 
country, and is not seasonal in nature. Like Akshay Tritiya, 
this can be another occasion for giving this industry a boost 
and we look forward to making this a success with the 
DPA.”

Sunil Nayak, CEO, Reliance Jewels said, “The diamond 
industry needs to come together and steer a new occasion 
which is not only an important milestone but also a perfect 
fit to be celebrated with a natural diamond. With building 
the occasion of diamond gifting around birth of a child, 
DPA has taken this much needed step for our industry to 
accelerate the consumer demand for diamond jewellery.”

Saurabh Gadgil, owner, P.N. Gadgil Jewellers, said, 
“Today, majority of consumers limit their diamond 
purchases to engagements and weddings, because, as 
an industry, these are the occasions that we focus on. But 
we need to expand our horizons and promote multiple 
occasions, which are the perfect fit to be celebrated with 
diamonds. This initiative by DPA is the ideal combination of 
the celebration of life with nature’s best gift.” n

SOLITAIRE INTERNATIONAL  MAY 2019  17



18  SOLITAIRE INTERNATIONAL  MAY 2019

BDB Schedules Bharat Diamond Week Before Diwali

The Bharat Diamond Bourse (BDB) 
in Mumbai will host the 2019 

Bharat Diamond Week (BDW) from 
October 14th to 16th, just ahead of 
the Diwali festival. The BDB said it 
aims to build on the huge success 
of the two BDW events held in 2018. 
The second edition of 2018 saw more 
than 1,000 visitors from India and 
across the world, who did business 
with 125 Indian exhibitors of polished 
diamonds.

BDB vice president Mehul Shah, 
who heads the BDW, said: “The 
timing of the show has been selected 
just ahead of Diwali, which presents 
a perfect opportunity for visitors to secure 
excellent deals. Buyers from across the globe, 
as well as within India, are invited to take part 
in the BDW, with members of bourses affiliated 
to the WFDB always receiving priority. As with 
previous events, selected buyers will be allotted 
complimentary hotel accommodation.

“This is an inter-bourse show which proved to 
be a highly successful concept last year. We are 
building on those first two shows to take it to the 
next level with higher numbers of exhibitors and 
many more buyers expected. 

“As with the 2018 shows, we want to create 
maximum coverage for our small and medium-
size companies. Above all, the guest of honour 

at BDW 2019 will be Lin Qiang, the 
vice president of WFDB and president 
of the Shanghai Diamond Exchange 
(SDE), who will bring members of the 
SDE with him. We are looking forward 
to expanding ties with the SDE.”

BDB president Anoop Mehta added: 
“The inaugural shows, and the high 
level of demand from visitors and 
exhibitors alike, proved that it was 
imperative that we stage a show in 
2019. The exhibitors will again be 
treated to typical warm and welcoming 
Indian hospitality. And we will present 
them with our diamond companies 
who can supply them with absolutely 

any diamond they need in any shape, size or colour.
“Each Indian company that wins the right to display at the 

Bharat Diamond Week is entitled to one booth only. Trading 
of synthetic or lab-grown diamonds is banned in the BDB, 
therefore there will not be any such diamonds at BDW.

“These inter-bourse events have proven their value at other 
diamond exchanges, and it is only right that India, as the 
world’s primary cutting and polishing centre, should hold a fair 
to showcase the diamonds that we have available for sale. 

“The BDW puts buyers directly in touch with suppliers 
in a convenient setting, saving time and expenses as 
the exhibitors and their goods can be easily and quickly 
found, thus making the fair an efficient visit. We advise the 
global industry to save the date and look out for further 
announcements in the coming weeks.” n

Lin Qiang, president of the 
Shanghai Diamond Exchange, will 
be the guest of honour at the 2019 
Bharat Diamond Week.

IGI Holds 10-day Training 
Programme For Malabar

various training programmes ranging from the grading courses 
to the retail support programme. “The product knowledge that 
we have received is phenomenal. Practical and appropriate, 
it has surely helped boost the confidence of the sales team,” 
said Saran G.P. of Malabar Gold & Diamonds. n

The IGI School of Gemology recently conducted 
a 10-day course in polished diamonds for 

the pan-India store heads of Malabar Gold & 
Diamonds. The session gave the team a thorough 
understanding of diamonds – their evolution, 
mining processes and the grading standards. 

The inclusive session also covered the 4C’s – 
clarity, colour, cut and carat weight as well as the 
science of identifying treatments, imitations and 
synthetic diamonds.  

It is important for sales personnel to 
understand their merchandise better in order to 
make the retail process an experience for the 
customer. Malabar Gold & Diamonds have been 
collaborating with IGI School of Gemology for 
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De Beers Sees Declines In Q1 Rough Production & Sales 

De Beers reported an 8% decrease in rough 
diamond production to 7.9 million carats for 

the first quarter of 2019 that was driven mainly by 
a reduction in South Africa. 

In Botswana (Debswana), diamond production 
increased 2% to 6 million carats owing to the 
planned increase in Jwaneng’s production by 
12% to 3.3 million carats. Production at the Orapa, 
Letlhakane and Damtshaa mines decreased by 

7% cumulatively, as a result of a plant shutdown in the period. 
Namibia’s (Namdeb Holdings) production reduced by 9% 

to 0.5 million carats. This was driven by the land operation 
transitioning Elizabeth Bay to care and maintenance, De 
Beers said. Debmarine Namibia’s production was in line with 
the first quarter of 2018 at 0.4 million carats. 

In South Africa, De Beers Consolidated Mines (DBCM) 
production reduced by 65% to 0.4 million carats due to lower 
mined volumes at Venetia as it approaches the transition from 
open pit to underground. Voorspoed was placed on care and 
maintenance in the final quarter of 2018 in preparation for 
closure.

The company’s Canadian production reduced by 3% to 1 
million carats due to planned lower grades at Gahcho Kué. 

Rough diamond sales volumes were 7.5 million carats from 
two sales cycles, down 15% compared with 8.8 million carats 
from the same number of sales cycles in the first quarter 
of 2018, as overall demand for low value rough diamonds 
remained subdued in the quarter.

De Beers said that its full-year production guidance 
remains unchanged at 31-33 million carats, subject to trading 
conditions. n©
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BVC Logistics Launches Destination Wedding Service

BVC Logistics, a leading diamond and 
jewellery logistics company, announced the 

launch of a specially curated logistics service for 
destination weddings called BVC WeddingSHIP, 
that addresses all the needs of the families of the 
bride and groom.

The service entails transporting valuable 
jewellery between locations securely and also 
dealing with innumerous, cumbersome customs 
clearance-related processes, especially when 
the wedding destination is outside the country. 

With the millennial generation preferring 
offbeat locations to tie the knot, jewellery 
security looms large as a worry, especially if 
it is a priceless family heirloom or a designer 
piece carved exclusively for the bride or the 
bridegroom.

BVC Logistics is currently offering this new 
service in Thailand, UAE, Turkey, Hong Kong, 
Singapore, Switzerland, the US and UK. It plans 
to add more destinations in future. 

Joseph Joy, head of strategy & marketing, BVC 
Logistics, said, “Safe and secure transportation of 
jewellery used in a wedding celebration is one of 
the biggest concerns when it comes to managing 

the various elements that are intricately involved in organising 
a destination wedding. If this was not enough, the customs 
clearance process that comes into play whenever jewellery 
or precious metal is carried across the border is tedious, 
technical in nature and intricate to say the least. This is best 
handled by experts in the field who execute such shipments 
daily. This is where BVC comes in with its huge legacy and 
experience in this space, making the entire process a breeze 
for travellers.” n
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Pandit Jewellers Launches Divine Solitaires 
In-store Lounge 

Waman Hari Pethe Jewellers Partners With Forevermark 

Divine Solitaires, a premium solitaire jewellery brand conceptualised 
by Jignesh Mehta, launched an exclusive  in-store lounge at Pandit 

Jewellers, Bulandshahr, Uttar Pradesh. Actress Dipika Kakar, popularly 
known for her role in Sasuraal Simar Ka and her participation in Big Boss 
Season 12, was present for the inauguration. She enjoyed the interaction 
and was overwhelmed by the response.

Customers can access the private lounge through prior appointment for 
an exclusive digital solitaire jewellery experience. Gaurav Gaur, director, 
Pandit Jewellers, Vijay Gaur, Ajay Gaur,  Navin Sadarangani and Jignesh 
Mehta, founder and managing director, Divine Solitaires, were also present 
at the event along with other important guests. Speaking on the occasion,  
Gaur said, “Pandit Jewellers has been in existence for over a hundred 
years, and years of experience and services have not only built a business 
but also a legacy of trust and integrity with our customers. Today we are 
proud to be associated with Divine Solitaires and this lounge marks the 
beginning of exciting times ahead for our consumers.”

Commenting on the occasion, Mehta said, “We are proud to partner with 
Pandit Jewellers. We are sure that our association will help people from 
Bulandshahr and nearby areas get access to exquisite diamond jewellery 
coupled with a world-class buying experience at the lounge.” n

Jignesh Mehta with Dipika Kakar 
at the opening.

Sachin Jain, Huma Qureshi and Aditya Pethe.

collaboration to offer exquisite diamond jewellery pieces.
 Celebrating this partnership was the talented film star 

Huma Qureshi who unveiled Forevermark at Waman Hari 
Pethe Jewellers. Adorned by exquisite Forevermark jewellery, 
she said, “I am honoured to be present at the launch of 
Forevermark at Waman Hari Pethe Jewellers. With the unique 
identification number on the table of each Forevermark 
diamond, you know that the diamond is truly and uniquely 
yours. I feel privileged to wear this stunning jewellery piece by 
Forevermark.”

Highlighting the partnership, Subhash Pethe, director, Waman 
Hari Pethe Jewellers said, “It gives us immense pleasure to 
have associated with Forevermark – the diamond expert that 
offers the best quality of diamonds to its partners. Due to 
their stringent selection process, less than 1% of the world’s 
diamonds are eligible to become Forevermark diamonds. Using 
their diamonds in our designs not only enhances the jewellery 
but also reinstates the trust that customers have on us.”

Speaking on the occasion, Sachin Jain, president, 
Forevermark India said, “Forevermark is proud to be associated 
with Waman Hari Pethe Jewellers, one of the most trusted 
retailers in Mumbai. We only partner with authorised retailers, 
who are not only leaders in their field, but also meet the 
brand’s stringent criteria of business, social and environmental 
integrity.” n

Waman Hari Pethe Jewellers, an established 
brand in the jewellery business in Mumbai 

since 1909, recently partnered with Forevermark, 
the diamond brand from the De Beers Group, 
and launched the brand at their store in Mumbai. 

Forevermark diamonds are the world’s most 
carefully selected diamonds while Waman Hari 
Pethe Jewellers personifies heritage with quality 
jewellery and astonishing designs. The synergy 
of these two brands has brought about an ideal 
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IGI Certifies Shumukh, World’s Costliest Perfume Bottle

The International Gemological Institute (IGI) is the certification partner of choice 
for Shumukh, the world’s most expensive bottle of scent, a luxurious unisex 

perfume worth $1.30 million. 
Shumukh is the only perfume to hold two Guinness World Record titles, the 

“Most diamonds set on a perfume bottle,” and the “Tallest remote-controlled 
fragrance spray product.”  Shumukh means “deserving the highest” in Arabic 
and is an artefact of the Spirit of Dubai Parfums by Nabeel. Shumukh celebrates 
Dubai’s cultural heritage and its persona in one monumental piece of art. 

Shumukh combines the disciplines of art, perfumery and jewellery. Each of 
Shumukh’s design features have been intricately crafted in gold and silver and 
ornamented with IGI-certified diamonds and precious stones. Shumukh is set 
with 3,571 sparkling VVS diamonds totalling 38.55 carats, topaz, pearls, 2.48 kilos 
of 18-karat gold and 5.90 kilos of pure silver. Even its manual is encrusted with 
456 diamonds and 103 grams of 18-karat gold, topped off with a selection of blue 
topaz, pearls, howlite and enamel detailing. n

Faberge & Gemfields’ Unique Collaboration

This May, Fabergé and Gemfields celebrate the 
month’s birthstone, emerald—which is said to 

symbolise new beginnings, loyalty, hope, peace 
and security, with the launch of the Lady Libertine 
I timepiece that is set with responsibly sourced 
Zambian emeralds. 

Lady Libertine I was first imagined when 
Fabergé and Jean-Marc Wiederrecht, founder of 
Geneva-based award-winning watch movement 
creator Agenhor, visited Gemfields’ emerald mine, 
Kagem, in Zambia. The cohort was enchanted 
as they watched natural emeralds touch human 
hands for the first time in 500 million years.

Witnessing the vast, natural splendour of the 
Zambian landscape from above gave Fabergé 
and Agenhor an idea: to reproduce that image 
with rough emeralds, using the gemstones as they 
are created by nature. The team set about making 
this vision a reality. The hand-carved rough 
emerald representing the region’s rivers – with 
the banks outlined in fine gold filigree, and the 
land brought to life by cut and polished emeralds 
and diamonds, depicting the play of light over 
the African landscape. The result is framed in an 
18-karat rose gold case with 1.84 carats of brilliant-
cut diamonds adorning the bezel.

“Rough emerald is very fragile and is rarely 
used in the watch industry,” says Aurelie Picaud, 
Fabergé’s director of timepieces. “Our work 
masters hand-carved the stone very carefully, 
drawing out the beauty of each rough emerald. 
The result is a unique and fitting tribute to the 

sweeping savannas, striking earth colours and lush green 
landscapes that contribute to the glory of Africa.”

This unique portrayal is only possible in a watch face as a 
result of Fabergé’s exclusive Dalliance movement 6911, which 
allows the hands to travel around the outside of the watch 
face, leaving a space for the gems on the dial and central 
dome to reproduce the timeless splendour of the Zambia 
landscape.

The naming of uncut emeralds is a tradition reserved for 
the rarest and most remarkable gems. Gemfields chose 
‘Inkalamu’ (meaning ‘lion’ in the local Bemba language) 
in honour of the work carried out by two of Gemfields’ 
conservation partners, the Zambian Carnivore Programme 
(www.zambiancarnivores.org) and the Niassa Carnivore 
Project in Mozambique (www.niassalion.org). In addition, 
Gemfields divided 10% of Inkalamu’s auction proceeds equally 
between these two carnivore initiatives. n

Fabergé’s Lady Libertine I timepiece propped against 
the Gemfields’ Inkalamu, the 5,655-carat Lion Emerald. 
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GemFair Scales Up Ops For Sierra Leone ASM Miners

GemFair, a pilot project developed by De Beers 
Group, which aims to create a secure and 

transparent route to market for ethically sourced 
artisanal and small-scale mined (ASM) diamonds, 
is scaling up its operations in Sierra Leone to give 
more miners the opportunity to benefit from the 
opportunities the programme offers.

The GemFair pilot provides ASM diamond 
miners with access to De Beers Group’s industry 
leading distribution channel, while seeking to 
improve ethical standards, working conditions and 
value for miners within the sector. 

GemFair has partnered with the Diamond 
Development Initiative (DDI), an NGO that has 
been instrumental in helping to formalise the 
diamond ASM sector in Africa.

Following the launch of the pilot, where 
GemFair worked with 16 mine sites in Sierra 
Leone, the pilot has been extended in the past six 
months to work with a further 38 sites and widen 
its impact. To incentivise mine owners to work 
with GemFair, a membership model has been 
introduced, whereby mine sites that meet a strict 
set of core requirements, aligned with the OECD’s 
Due Diligence Guidance for Responsible Supply 
Chains of Minerals from Conflict-Affected and 
High-Risk Areas, and pass due diligence checks, 
can join the programme and sell diamonds to 
GemFair. Miners then work with DDI towards 
achieving full Maendeleo Diamond Standards™ 
(MDS) certification, within a one-year time frame.

Since the pilot launched in April 2018, 
GemFair has seen significant progress across 
its operations, opening offices in both Koidu 
and Freetown, and developing a set of publicly 
available ASM standards to ensure a best practice 
approach for responsible sourcing. The GemFair 
standards complement the Maendeleo Diamond 
Standards, which include standards relating to 
social, environmental and labour risks within the 
sector.

Feriel Zerouki, senior vice president, 
International Relations and Ethical Initiatives, De 
Beers Group, said, “Although the sector faces 
many challenges, we’ve been delighted with 
how the pilot has gone so far and it has proved 
its ability to use digital innovation to support 

responsible business practices and deliver traceability. We 
believe we have identified opportunities to make it even more 
impactful and are excited to expand the pilot’s reach to more 
sites in Sierra Leone. The GemFair model has huge long-term 
potential to transform the ASM sector by formalising access 
to international markets and raising operating and ethical 
standards across the sector.”

GemFair has developed a unique digital solution to 
ensure the traceability of all diamonds registered through 
the programme. The toolkit contains an app and dedicated 
tablet that creates a digital record of each diamond found. 
The app records GPS locations and the diamond logging 
process requires the use of tamper proof QR-coded ‘bag 
and tag’ equipment. Software works both online and offline 
so that it can be used in different locations. In due course, 
the technology will be integrated with Tracr™, the industry 
blockchain solution led by De Beers Group, to prove the 
provenance and ethical sourcing of a diamond.

Educating miners on diamond valuation is another 
component of the GemFair pilot. While registered miners have 
no obligation to accept offers to purchase diamonds through 
the GemFair buying office, they are provided with free 
training in diamond valuation, so they can make an informed 
assessment about the value of their diamonds and negotiate 
the best possible deal. Tutorials on diamond valuation can 
also be accessed by miners via the app, and equipment 
included in the toolkit is provided to assist miners in the 
valuation of their diamonds. The digital solution also helps 
GemFair to manage the membership and certification of each 
site and provides GemFair buyers with the assurance that 
diamonds offered for purchase are from registered sites. n

“Although the sector faces many challenges, we’ve been delighted with how 
the pilot has gone so far and it has proved its ability to use digital innovation 
to support responsible business practices and deliver traceability.”
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Swarovski Presents Gem Visions Trend Direction 
Autumn/Winter 2019

Swarovski Gemstones India organised the Gem 
Visions Trend Direction – Autumn/Winter 2019 

presentation exclusively for its branding partners, 
on April 15th at JW Marriott Sahar, Mumbai. Karin 
Hoellhuber, a trend expert from Swarovski Austria, 
was invited to present the upcoming trends and 
style for the coming season.

The entire venue was decorated according to 
the night sky and intricate details in the display 
left the brand partners mesmerized. Swarovski 
also launched a playful fascinating new Rainbow 
Blue colour in Swarovski Zirconia, adding a 
perfect shade of blue in colour palette; and two 
new shades Dark Red and Green to its liquid 
family in Swarovski Zirconia.

Taking ahead the excitement Swarovski 
Gemstones also announced the second edition of 
GV Design Contest meant exclusively for its brand 
partners. Each partner will create jewellery with 
the newly launched Swarovski Zirconia colours 
keeping in mind innovations, themes, saleability, 
wearability and designs. The results will be 
declared in August 2019.

Valued customers and partners of Swarovski 
present for the event were: Sign International, 
Ramnarain & Co, Emerald Jewel Industry India, 
Surya Golds, RKR Gold, Veera Gold, Anmol 
Jewellers, Hyderabad, Amy Exports and Imports, 
Tanvi Gold Cast, Zar Jewels, Senco Gold & 
Diamond, P N G Jewellers, Titan Company Ltd, 
Reliance Jewels, Blue Lotus Jewellery, Neptune 
Gold, RV Ornaments, Ascent Network, Essense, 
Pure Platinum Jewellery, Tiara Silver, The White 
Gold, Gunjan Jewels and Aman Ornaments.

Trends 
The Moonlight Collage theme for Autumn/Winter 2019, 
reflecting the eclecticism seen in the jewellery world today, 
has been captured in three fantastical themes: Midnight 
Flowers, Cosmic Mythologies and Night Light. Within this 
inspirational mix, it embraces dark romance, mystical allure, 
the wonder of the cosmos, nocturnal nature, night-time in 
the city, neon lights and festive fireworks.
Midnight Flowers highlight red carpet blooms, flower 
tattoos, and petal designs; explore sustainable jewels 
and conscious luxury; and trace the trends in wedding 
adornment. In jewellery design, it is predicted that  hanging 
blossoms re-imagined as elongated earrings and bloom-
like embellishments, intricate florals recreated in elaborate 
cocktail rings and pendants, and a growing trend for 
classic diamonds that will give way to coloured gemstones 
in engagement and wedding rings.
Cosmic Mythologies inspires star-shaped motifs reworked 
in constellations; stars and crescent moons combined in 
a celebration of the night sky; spherical or disc-shaped 
designs orbited by delicate stones; and fascinating design 
notes, such as ‘floating’ stones, moving parts, invisible 
settings and ‘window’ effects, such as the beautifully 
intriguing Jewelrope, exclusively brought to the market by 
Swarovski.
Night Light explores expanding megacities and life after 
dark; uncovers glow in the dark jewels, neon lights and 
pyrotechnics; and highlights superstitions and celebrations 
for the festive season around the world. For winter 
romance, it spotlights the lips-shaped Swarovski Zirconia 
Kiss Me Cut; fireworks and confetti captured in clusters 
and sprays of colourful gems; and neon lights inspiring 
vivid and expressive designs brought to life with brightly 
coloured metals and bold-hued stones. n
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T
he Gem & Jewellery Export 
Promotion Council (GJEPC) 
organised the 4th edition 

of the India-SAARC-Middle East 
buyer-seller meet in Chennai from 
April 28th to 30th. The meet saw 
31 exhibitors from across India 
showcase a variety of plain gold 
and diamond-studded jewellery. 
The three-day event also witnessed 
the participation of 78 buyers from 
countries such as Algeria, Australia, 
Bahrain, Bangladesh, Egypt, Fiji, 
Jordan, Kuwait, Lebanon, Malaysia, 
New Zealand, Qatar, Russia, Saudi 

GJEPC Hosts 4th India-SAARC-Middle 
East Buyer-Seller Meet

At the inauguration, (from left) Khalifa Almulhim of Almulhim Jewellery, Saudi Arabia; Dilip Shah, convener, international exhibitions, GJEPC; 
Mahender Tayal, southern region chairman, GJEPC; K. Srinivasan, convener, jewellery panel, GJEPC; Suzanne Eid, buyer coordinator from 
Lebanon; Sridhar Iyengar, director, international exhibitions, GJEPC; and Surya Narayanan, director, southern region, GJEPC.

Arabia, Singapore, Sri Lanka, the 
UAE and UK.

On the first two days, the buyers 
and sellers engaged in a series of 
pre-arranged one-on-one meetings 
lasting approximately 30 minutes; 
followed by an open exhibition on 
the third day.

Pramod Agrawal, chairman, 
GJEPC, said, “The Indian gem and 
jewellery industry has successfully 
catered to the Middle East and 
Asian countries, offering products 
as per their tastes and market 
needs. India has been the preferred 
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A few of the international visitors posing for the camera.

The dignitaries inspecting the merchandise on offer.

sourcing destination for quality 
gems and jewellery for the world 
and it has been once again proved 
by the growth in exports of gold 
and studded jewellery with exports 
recorded at $12.03 billion in the 
financial year 2019, up 24% vis-a-vis 
$9.67 billion in fiscal year 2018. 

“The India-SAARC-Middle East 
buyer-seller meet is an effort 
to further improve our trade 
relationship and improve business. 
Buyers will get to see a variety 
of plain and studded jewellery, 
including jewellery pieces with 
filigree work, studded with precious 
stones, featherweight jewellery, etc.” 

“Indian manufacturers have 
been investing in technology and 
manpower to create manufactured 
jewels with skilfully crafted designs 
and high-end materials that are 
being sold across international 
markets. India’s jewellery industry 
is known for its ethical business 
practices. Exporters here undertake 
business lawfully adhering to 
all norms and practices,” added 
Agrawal.

Dilip Shah, convener, international 
exhibitions sub-committee, GJEPC, 
added, “The unique nature and 
format makes buyer-seller meets 
the most demanding forum to 
conduct business amongst buyers 
and exhibitors. I am hopeful that 
the 4th edition will be as successful 
as others and help further develop 
trade relationships and augment 
business.” n
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people are directly involved in the 
gemstone business.”

India’s exports of coloured 
gemstones accounted for $421.73 
million in 2018 as compared to 
$420.79 million in 2017. 

Agrawal added, “The GJEPC 
is constantly working to boost 
exports by exploring new markets. 
We are also developing this sector 
by providing better infrastructure, 
upgrading skills, and creating 
opportunities to meet international 
buyers through platforms like India 
Gemstone Week. In order to sustain 
rough supply for manufacturing, 
the GJEPC is organising the buyer- 

India Gemstone Week In Jaipur 
Lures New Buyers

India Gemstone Week was inaugurated by Pramod Agrawal, Nirmal Bardiya, Vijay Kedia 
and Sabyasachi Ray.

seller meet with mining companies 
from various countries across the 
globe. Our efforts would be to 
create employment in the sector 
and improve its contribution to the 
economy.

“India Gemstone Week is an 
ideal opportunity to showcase 
India’s strength and capabilities 
in manufacturing world-class cut 
and polished gemstones, both 
precious and semi-precious. For 
buyers, it will be an opportunity to 
meet manufacturers for sourcing 
gemstones, understanding the 
supply chain, business practices 
and culture.” 

Some 75 international buyers from 19 countries attended the event.

T
he Gem & Jewellery Export 
Promotion Council (GJEPC) 
held the 6th edition of the 

India Gemstone Week, consisting 
of a buyer-seller meet and an 
exhibition, in Jaipur on April 11th. The 
event was inaugurated by Pramod 
Agrawal, chairman, GJEPC, who was 
joined by Nirmal Bardia, regional 
chairman, Vijay Kedia, co-convener, 
coloured gemstones panel, and 
Sabyasachi Ray, executive director.

Around 30 coloured gemstone 
manufacturers from Jaipur 
showcased a wide range of precious 
and semi-precious gemstones to 
around 75 international buyers 
representing 19 countries. These 
were Algeria, Australia, Bahrain, 
Belgium, Brazil, China, Egypt, 
France, Italy, Jordan, Lebanon, 
Luxembourg, Russia, Spain, Sweden, 
Thailand, UK, USA and Uzbekistan.

Agrawal said, “The Indian 
coloured gemstone industry has 
been one of the finest cutting 
centres for precious and semi-
precious gemstones. This industry 
has been here for more than 
300 years, and currently 3 lakh 

Dilip Shah, convener, international 
exhibitions sub-committee, noted, 
“India Gemstone Week has 
received a good response and 
support from international buyers 
and exhibitors. Today, India is the 
preferred sourcing destination for 
quality gems and jewellery.”

The India Gemstone Week 
comprised a buyer-seller meet on 
the first two days, and an open 
exhibition on the third day. The 
buyer-seller meet consisted of 
pre-arranged one-on-one meetings, 
of approximately 30 minutes each, 
scheduled between the buyer and 
seller. n
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Domestic Council: 
The Game Changer
The newly formed Domestic Council for Gems & Jewellery has the potential to 
regulate and transform the industry as a whole. As a unifying force, it will give the 
Indian gem and jewellery industry a powerful voice in shaping government policy, 
strengthening domestic manufacturing, and boosting future growth. Bullion 
analyst SANJIV AROLE welcomes the move and presents a candid overview.
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front runner as many felt that since 
it had an organisational structure in 
place within the country it would 
be easy to replicate the same for 
the domestic industry. Then there 
was the All India Gems & Jewellery 
Trade Federation (GJF) that was 
mainly a body for jewellers that 
had grown over the last decade 
to represent jewellers all over the 
country. It even changed its name 
to the All India Gem & Jewellery 
Domestic Council (GJC). But, its 
chances were hit as it was on the 
forefront of the strike against excise 
duty a few years ago. 

Even the erstwhile Bombay 
Bullion Association, the oldest 
and most visible association in 
the country, in its new avatar 
as the India Bullion & Jewellers 
Association (IBJA), spread far 
and wide within the country; it 
included jewellers in its fold and 
was ready to don the crown. Apart 
from that, there were several other 
city- and state-centric associations 
that wanted to be part of the 
domestic council. 

However, instead of entrusting 
the mantle of the domestic 
council to any one association, 
the incumbent union commerce 
minister decided to form an Ad 
Hoc Committee of member 
representatives belonging to around 
16 associations spread across various 
aspects of the trade in the country. 

A drafting committee comprising 
representatives of some of the 
associations was to draft the 
constitution of the Domestic 
Council as well as election rules for 
the new council by March 31st. 

The ad hoc committee included 
All India Gems & Jewellery 
Domestic Council (GJC), Mumbai;  
Association of Gold Refineries and 
Mints (AGRM), Cochin; Bangiya 
Swarna Shilpi Samiti, Kolkata; 

ust like the Indian Premier League 
(IPL) appears to be the new 
shortcut for players to become a 
member of the Indian cricket team, 
the Domestic Council for Gems & 
Jewellery of India, born on January 
29th, 2019, is set to be the new IPL 
for the domestic precious metals 
and jewellery industry. 

The idea of a Domestic Council 
for the local gold and jewellery 
trade in India was first mooted 
by the commerce ministry several 
years ago. Perhaps, the success 
of the Gem & Jewellery Export 
Promotion Council (GJEPC) on 
the export front prompted the 
ministry to think on those lines. 
Moreover, that was probably a way 
to monitor and control the deeply 
fragmented and opaque industry. 

Over the years, several suitors 
tried to take on the mantle 
of becoming ‘The Domestic 
Council’. The GJEPC was the 
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itself within the country at the 
state or city level like the GJEPC, 
IBJA and GJC or remain the Apex 
Council with members fed by all 
the respective associations. If it 
is the former, wherein it spreads 
countrywide, then the question 
would arise as to whether we need 
to have parallel trade associations 
at the national level apart from the 
domestic council. 

What also needs to be seen is 
whether it would be feasible for 
only the Domestic Council to be 
able to monitor and govern the 
trade and maintain discipline even 
at the village level. The structure 
needs to have a clear-cut hierarchy. 
There cannot be a duplication of 
national level associations. There 
has to be a single organisation 
spreading across the country. 
Therefore, over a period of time, 
the individual associations have 
to be dissolved or merged with 
the parent association. A possible 
blue print on the structure of the 
association and its functioning is 
given below:

Salient features

Trade Body
(a) All India Body (Now the 

Domestic Council) at the 
National Level.

(b) State Associations emanating 
from district and local levels.

(c) Local Associations or city 
associations (Note: Local 
bodies to comprise individual 
traders. Then, these bodies 
have to be represented by one 

What needs to be seen is whether it would be feasible for only 
the Domestic Council to be able monitor and govern the trade 
and maintain discipline even at the village level. The structure 
needs to have a clear-cut hierarchy. 

member each at the district 
levels. Thereafter, the same 
formulae to be applied for state 
bodies and finally the Domestic 
Council. 

Membership
(a) Anyone wishing to be a 

member should be interviewed 
by a screening committee. 
The association must keep the 
membership open to all (banks, 
trade organisations, MFs, 
logistics companies, commodity 
exchanges, etc.). Entry can be 
barred only if serious offences 
(fraud, misfeasance, etc.) are 
registered against the applicant. 
The Domestic Council to 
ensure that trade practices are 
set and followed. Any dispute 
to be decided by the Council 
through arbitration.

(b) Licensing to be made 
mandatory by the government. 
Government to charge 
licence fee, but licence issuing 
authority should be the 
Council. Associations should 
collect money on behalf of the 
government and remit to the 
government immediately. The 
government, in turn, should 
plough back at least 50% of 
the collections to the trade by 
way of infrastructure facilities 
such as assaying centres, design 
schools and so on. This licence 
fee can generate revenue for the 
government to the tune of R50-
100 crore.

(c) Membership fee should be 
determined by the trade. 

Bharat Diamond Bourse (BDB), 
Mumbai; Bhartiya Swarnkar 
Sangh (BSS), Jaipur; Gem & 
Jewellery Export Promotion 
Council (GJEPC), Mumbai; 
Imitation Jewellery Manufacturers 
Association (IJMA), Mumbai; 
India Bullion and Jewellers 
Association (IBJA), Mumbai; India 
Jewellers Forum (IJF), Amristar; 
Karnataka Jewellers Federation, 
Bangalore; Odisha Jewellers 
Association, Cuttack; Rajkot Gems 
& Jewellery Association, Rajkot; 
Tamil Nadu Jewellers Federation 
(TNJF), Chennai; Uttar Pradesh 
Sarafa Association, Kanpur; 
India Association of Hallmarking 
Centres, Ahmedabad; and the 
National Gold, Silver, Refiners & 
Jewellers Association, Vita, Sangli 
district. 

The union minister chalked out 
an ambitious course of action for 
the Domestic Council and even set 
the deadline for its operations to 
begin on May 1st, 2019.

For all practical purposes, the 
government would now only 
interact with the newly formed 
association on policy matters and 
feedback from the trade. There 
was also talk about self regulation 
for the trade. So, the need for the 
government to police the trade on a 
daily basis was minimised. Ideally, 
the Domestic Council is expected 
to solve all the problems facing 
the industry. It is also expected 
to enforce all reforms that would 
emanate from the new gold policy.

It is not clear whether the 
Domestic Council would spread 
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the mainstream economy. This, 
in turn, increases the revenue 
for the government by way of 
Goods & Services Tax (GST).

(e) A single gold price to be fixed 
across the country twice a day 
(like we had the LBMA’s AM 
& PM fix). This rate is to be 
indicative and will come into 
play for settlement of trades 
between members or in case of 
disputes.

(f) Hallmarking: At least one 
assaying centre at the district 
level with the help of the 
Council and government. 
Government should see that 
compulsory hallmarking is 

implemented throughout the 
country.

(g) The process of setting up 
bullion bank, spot bullion 
exchange, etc. to be seamlessly 
facilitated. 

In short, ensure that the gold 
market becomes transparent and 
all reforms carried out.

The Gold Policy 
The Gold Policy Centre, aided by 
the World Gold Council (WGC), 
was set up at Indian Institute of 
Management Ahmedabad (IIMA) 
sometime ago. It was entrusted 
with the task of formulating a new 
gold policy by the government. 

However, there should be 
a cap. Not more than, say 
R25,000 per annum in metros. 
This needs to be suitably 
downgraded for urban and 
rural areas.

(d) Cash memo: Purchaser’s name 
not to be mandatory on the 
cash memo at the moment. 
This is because most of the 
trade is on cash basis (90%). 
The cash memo must also be 
stamped. It should carry details 
of weight, caratage (purity, 
quality), weight loss, etc. 
However, the advantage of the 
cash memo is that the money is 
accounted for and thus enters 
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knee-jerk reaction. As a prominent 
speaker, at a recent seminar put it 
rather succinctly, “band-aid type 
of system, lack of coherence and 
no focused approach”. A case in 
point being the response of the then 
government to the CAD crisis; it 
promptly blamed gold and hiked 
the import duty on gold to 10%. 
Similarly, the response to round-
tripping of gold initially was to 
decrease the number of days for 
export remittances from 360/270 
days to 90 days. Thereby, blaming 
and punishing the entire gems 
and jewellery export segment for 
transgression by a few players. 

Then, the trade went into a panic 
mode and went on an indefinite 
strike when the government 
introduced excise duty once 
again as a precursor to GST. 
Thus, sharply putting the focus 
on the trust deficit between the 
governments on the one hand and 
the gold trade on the other. 

The onus will be squarely on 
the newly formed Domestic 
Council to see that the policy is 
properly implemented. On its 
part, the government should keep 
itself aloof and only monitor the 
progress, address bottlenecks and 
not interfere in the workings of the 
council. The following issues would 
require the urgent attention of the 
newly formed Domestic Council in 
implementing the new Gold Policy.

Proper representation in the Council: 
All stakeholders, apart from those 
listed in the formation of the 
Council, have to be included. The 
consumer cannot be ignored any 

The policy centre had to report 
to the concerned ministries while 
formulating it. 

By all accounts, the policy 
document has been submitted to 
the central government. Some say 
it is just a matter of implementing 
the new policy while others, no 
less than the head of the policy 
centre, say that it will be cleared 
only by the end of the year and 
then implemented. Whenever it is 
implemented, the new Gold Policy 
is expected to act like a magic 
wand and rid the gold market of 
all its obstacles and one would 
have a spanking new transparent 
and mature gold market in India. 
Would that happen? What does 
history say about the Indian 
market’s response to reforms or 
new policies?

For, most of the time the 
government’s response to any 
crisis has often been an ad hoc or 

The onus will be squarely on the newly formed Domestic 
Council to see that the policy is properly implemented. On its 
part, the government should keep itself aloof and only monitor 
the progress, address bottlenecks and not interfere in the 
workings of the council. 
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consumer to invest in the scheme. 
He has a relationship built with 
the consumer over a long period 
of time. This applies to the Gold 
Bond Scheme, The Gold Deposit 
Scheme and The Gold Coin 
Scheme. The Domestic Council 
can make these schemes a success 
if it is able to involve the jewellers 
and convince the consumers to 
invest in the schemes.

Even the success of the bullion 
bank, spot gold exchange, and 
the smooth functioning of the 
commodity exchanges would 
depend upon the new Domestic 
Council. For, the participation 
of the trade is imperative for 
the success of the above. The 
Domestic Council, on its part, 
could convince its jewellers to be 
transparent in all their dealings 
and keep their books above 
board. It could also convince the 

government to lower the import 
duty and GST to reasonable levels 
in order to prevent smuggling and 
keep the trade above ground.

Moreover, for the Gold Policy 
to take off, it will be imperative for 
the Domestic Council to act as a 
bridge between the trade and the 
government. What must also be 
understood is that the bullion trade 
has got a bad reputation (dealers, 
jewellers, goldsmiths, traders, etc.). 
They are seen as smugglers, black 
marketers, cheaters (in terms of 
purity of the metal), involved in 
hawala and the underworld. 

Any talk by the jewellers of self- 
discipline, etc. by this community 
has always been viewed with 
suspicion and scepticism. Then, 
the bullion trade does not have 
access to ready bank financing. 
The reason being, most of the trade 
was underground, which created 
the unholy nexus that breeds poor 
quality, hawala, etc.

At the same time, the 
government needs to ask itself a 
question. Can it afford to allow 
the bullion trade running into 
billions of rupees (nay dollars) 
to remain underground, out of 
the mainstream economy? Can 
such a trade with its vast network 
and reach continue to be deaf to 
the numerous complaints about 
rampant cheating? And, why 
should it not have a say in policy 
matters affecting it?

When there is talk of regulation 
and transparency and a bullion 
exchange, the vested interests point 
to the stock market scams. Very 
true, but there is transparency. 
It is no longer the ‘law of the 
jungle’. In any civilised society 
crime continues, even in the US or 
Europe (developed world) the Nick 
Leesons and junk bonds do crop 
up. But does that mean you do not 

longer. For, if the very existence of 
the trade depends on the consumer 
buying the products, then his/
her concerns must be taken into 
account. A consumer representative 
has to be a part of the Council. 

The Domestic Council for Gems 
& Jewellery must act as the last 
mile for implementation of the new 
Gold Policy as well as making a 
success of the existing schemes that 
have faltered. For, the government’s 
own record in implementation of 
its own scheme is dismal. Consider 
the following:

The Gold Monetisation Scheme, 
et al: This scheme badly needs 
a makeover. It has faltered and 
flopped despite tinkering by 
the government. The Domestic 
Council needs to involve the 
jeweller in the implementation of 
the scheme. For, it is the jeweller 
who can ultimately convince the 
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Is gold at last to see good days 
ahead (achhe din, as the popular 
slogan goes)?

But history has a nasty habit 
of repeating itself. Back in 2003, 
the then commerce minister 
announced in his Exim policy 
that gold imports would be free, 
meaning that anyone could import 
gold. “Even a paanwala can import 
gold,” he proclaimed. However, 
the RBI stalled on the matter for 
over a year and the ruling party 
was voted out of power. For the 
sake of gold, even if the ruling 
incumbent government loses 
power, gold’s status as a financial 
asset class should not be confined 
to the dustbin. In the case of gold, 
history shouldn’t repeat itself! n

cannot be insulated from future 
global shocks. That, in turn, could 
impact the Indian economy in a  
big way.

The biggest take away from the 
New Gold Policy would be if the 
Domestic Council is able to bridge 
the trust deficit between the trade 
and the government.

Finally, in the Union Budget 
2018, the finance minister 
made a positive statement on 
gold. He announced that the 
government intended to formulate 
a comprehensive gold policy, to 
develop gold as an asset class. Even 
the union commerce minister 
recently highlighted the fact that 
gold was the only asset class in 
India that could be traded overseas. 

Ad Hoc Committee Finalises Articles 
of Association

Latest Update

The Ad Hoc Committee set up to prepare for the 
formation of the Domestic Council for the gem and 
jewellery sector held a meeting on April 23rd, 2019 at 
Udyog Bhavan in New Delhi to discuss the Articles of 
Association of the Council, with a view to finalising the 
same. 

While the meeting made significant progress, some 
minor issues still remain to be addressed, and are 
being worked upon on a priority basis.

The objective of the Domestic Council is to ensure 
growth of the domestic industry, which would be 
immensely benefited from such a representative body 
for highlighting the issues and concerns of the industry 
that require redressal through policy measures.

The ad hoc national committee, comprising 16 
associations of the gems and jewellery industry, 
has been conducting meetings regularly to draft 
the required constitutional documents, namely, the 
Memorandum and Articles of Association of the 
Domestic Council for the approval of the ministry. 

The meeting was held under the guidance of Rupa Dutta, 
economic adviser, ministry of commerce & industry, and 
was chaired by GJEPC chairman Pramod Agrawal, who is 
also the convener of the ad hoc national committee. 
Apart from GJEPC, the meeting was attended by the 
representatives of:
• All India Gems & Jewellery Domestic Council, Mumbai
• Association of Gold Refineries and Mints (AGRM), 

Cochin
• Bharat Diamond Bourse (BDB), Mumbai
• Bhartiya Swarnkar Sangh, Jaipur
• Indian Bullion & Jewellers Association, Mumbai 
• India Jewellers Forum, Amritsar
• India Association of Hallmarking Centres, Ahmedabad, 

Gujarat
• National Gold, Silver, Refiners & Jewellers Association, 

Vita, Sangli district
• Rajkot Gems & Jewellery Association, Rajkot
• Tamil Nadu Jewellers Federation, Chennai

have the SEC or any such regulatory 
authority? What transparency does 
is that it provides an audit trail.

Rural demand: Most of the demand 
for gold in India is still from rural 
India (over 60%). Although, it 
does not mean demand for gold is 
only from the agricultural sector, 
a major portion is still dependent 
on agricultural incomes. For them, 
gold is the only investment option 
that they can liquidate in times 
of distress. Despite increase in 
banking penetration, it is still far 
from satisfactory. The Domestic 
Council needs to ensure that the 
small farmers have ready access to 
gold that is both cheaper and of 
the stated purity. For, if the rural 
economy is not self-sufficient, it 

Disclaimer: The views expressed in this article are solely those of the author’s, and do not necessarily reflect those of the GJEPC.
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Data Credibility 
The credibility of Indian economic 
data is under focus these days 
with questions being raised on it 
by eminent economists, including 
the chief economist at International 
Monetary Fund (IMF). Although 
relevant to the statistical community, 
it only indirectly affects the bullion 
trade. One needs to go back a few 
decades to ascertain the veracity of 
data on gold as well as silver from 
the Indian markets.

During the era of the obnoxious 
Gold Control Act, gold imports were 
expressly prohibited, and holding 
of gold in bullion form barred for 
individuals/investors. However, as the 
appetite for gold in India continued 
unabated in spite of the ban, gold 
was smuggled into India mainly from 
Dubai, using the sea route. 

Bullion dealers, retailers and 
manufacturers then showed this 
smuggled or unofficial gold as 
scrap inflows into the markets from 
investors, etc. in their books. As a 
result, all data on gold in India was, at 
best, a guesstimate. 

Moreover, smuggled gold had to 
be financed unofficially and monies 
sent overseas illegally. These were 
called hawala transactions and the 
hawala rate of the rupee/dollar rate 
was higher than official Indian rupee 
rate. Therefore, for the supply side, 
gold import numbers were based 
on production of tola bars in the 
refineries overseas. These refineries 
made those tola bars specifically 
for the Indian markets. It was said 
that tola bars could be fitted into 
customised jackets, for smuggling of 
the yellow metal. 

Seizures by Customs and other 
agencies, that made it to the 
newspapers, were the only indicators 
of gold smuggling. The estimate of 
demand too was made based on 
interactions with the trade. Thus, 
there was no hard data available 
on gold, both on the supply and 

demand side. Credibility of Indian 
data on gold depended on the 
agency that brought out these 
numbers from across the world.

The Gold Control Act was 
repealed in June 1990. After that, 
over a period of time, gold imports 
were first permitted under SIL, OGL 
and so on. The import duty too 
was changed from time to time and 
finally settled at H100 per 10 gm for 
pre-numbered gold bars of metric 
weight and H250 per 10 gm for other 
categories. Hawala rates declined 
and almost fell to the same level as 
the Indian rupee. As a result, most of 
the gold imported was from official 
sources. One could safely say, then, 
that well over 90% of supply side 
data on gold were hard numbers. 
The parallel economy also took a 
hit. Gold and silver smuggling via the 
sea route became extinct. On the 
demand side, it was mainly estimates 
with almost no hard data available. 

By 2003, it became evident that 
interest rate arbitrage and various 
export incentives had given rise 
to the phenomena called round-
tripping. Herein, gold that was 
imported was then exported in 
the form of coins, medallions and 
crude jewellery mainly to the UAE 
(Dubai) for the purpose of melting 
and being imported back to India. 
Letter of credit was the instrument 
used for the purpose. At times, the 
estimate of round-tripping went well 
over 200 tonnes per annum as well. 
Since there were no official numbers 
available on round-tripping, the 
credibility of Indian gold numbers 
too came under a cloud. But, still a 
substantial portion of imports were 
official and smuggling per se nil.

This continued well into 2010-11. 
But, the CAD crisis saw the import 
duty raised manifold to 10% over a 
short period of time and both hawala 
and smuggling reared its head with 
a vengeance. The parallel economy 

too got a boost and some portion of 
the trade went underground as well. 
While the steep hike in the import 
duty saw a decline in official imports 
and thereby improved the CAD 
situation, smuggling and the boost 
given to the parallel economy made 
one wonder whether the remedy 
was worse than the disease. The 
additional burden of 3% GST only 
added to the situation, negatively, 
and has incentivised some in the 
trade to go underground. 

Therefore, currently gold imports 
of gold dore and bars are officially 
accounted for. Smuggling and 
round-tripping make the numbers 
not entirely reliable on the supply 
side. On the demand side, it is status 
quo, as it is all guess work. 

Although the organised players 
are on the rise, their numbers, even 
if high in value, may not match the 
magnitude of unorganised gold sold 
by weight. For, while the organised 
players would offer lightweight 
jewellery and have a system of 
inventory control, the same cannot 
be said of the unorganised sector. 

Stock numbers across the country 
as well as the number of retail 
outlets are still estimates. Overall, 
a great deal needs to be done to 
make Indian data on gold credible. 
The Domestic Council would have 
to address the issue of transparency 
in gold markets. The day when hard 
data on the demand side is readily 
available, because the trade has 
nothing to hide, could be written in 
golden letters. For, if the Domestic 
Council were to achieve that, it 
would be a game changer.

Finally, the latest report on gold 
by a leading research outfit shows 
a remarkable coincidence. The 
estimates on both gold smuggling 
and round-tripping are around 100 
tonnes for the last two years, almost 
cancelling each other out. Wither 
data credibility. n
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Solitaire International spoke with industry veterans for their opinions on the 
formation and future role of the Domestic Council for Gems & Jewellery.

RAJESH KHOSLA
Chairman
Association of Gold Refineries 
and Mints (AGRM)

‘Domestic Council Should Be A Single 
Voice Of All Segments’

Please elaborate on the role of 
the Domestic Council for Gems 
& Jewellery. 
The gold market value chain in 
India has four distinct segments 
viz. 
a) Suppliers, be it banks authorised 

by RBI/agencies nominated by 
ministry of commerce to import 
bullion, and/or domestic refiners 
who import mine dore as 
feedstock for being refined into 
gold/silver bullion.

b) Bullion dealers who focus on 
efficient buying from banks/
refiners and selling retail.

c) The public face, namely, 
jewellers who purchase bullion, 
add value by converting it into 
jewellery/coins of various types, 
and end-selling to the consumer, 
hence quite understandably the 
most vociferous.

d) The end consumer who 
purchases jewellery/coins, with 
the underlying sentiment of 
purchasing a significantly non-
depreciating financial asset.

Each of these segments, and 
variants thereof, are served by a 
multitude of trade associations, 
some recognised and some not 
so, some sector-specific and some 
cross-sector in nature. Each has its 
own set of issues, some that can 
and are being addressed in-house, 
but for the majority, they need 
a form of regulatory interaction/
oversight. 

There is simply no single 
formula that will serve to address 
sector specifics.

How will the gem and jewellery 
industry benefit from having 
‘one body, one voice’?
The primary objective of the 
Domestic Council is to be a single 
voice of all segments of industry 
for interaction with regulatory 
authorities and ministries to 
promote, support, assist and 
encourage the advancement of all 
segments of the value chain of the 
domestic trade in this sector.

Regulatory stakeholders such as 
government, tax and regulatory 
bodies need a voice that creates 
trust and credibility.

The task of the Domestic Council 
will include having to persuade 
regulatory stakeholders to think about 
rules that work for everyone in the 
value chain. Too often we see 
regulations that have unintended 
consequences for the broader 
economy because they have been 
written to only address one issue 
in one segment of the market.

It is not the intent to replace 
the activities of existing trade 
associations, which will continue 
unchanged. Rather the Domestic 
Council is seen as a Federation 
of Trade Associations involved in 
the different segments of the gold 
value chain.
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Have all the operational aspects 
been ironed out? What about the 
Domestic Council’s chairperson, 
committees, etc.?
Broad parameters of the operational 
aspects have been ironed out in 
a set of meetings of an Ad Hoc 
Committee set up by ministry of 
commerce for this purpose. These 
are in the process of being fine-
tuned, hence the salient features 
below are still tentative.

Eligible trade associations are free 
to apply for Ordinary Membership 
of the Domestic Council. 
Eligibility criteria have been 
defined. There is no individual 
membership.

The Domestic Council will 
be governed by a managing 
committee, viz. a committee of 
administration (COA), which will 
elect its chairman and other office 
bearers, including a full-fledged 
secretariat headed by a secretary 
general.

The Government of India may 
nominate representatives from 
one or more ministries/regulatory 
bodies on the COA.

The COA may co-opt external 
experts/advisors on a case-to-case 
basis.

The seats in the COA are 
limited. Currently approximately 
20/22, which may vary slightly.

At present, the COA is intended 
to comprise 5 Patron Members and 
15/17 Members, all eligible from 
the list of Ordinary Member Trade 
Associations. Eligibility criteria 
have been identified for each 
category of aspiring Members.

To ensure that the COA is 
industry representative in nature, 
the 15/17 Non-Patron Member 
seats have been further sub-divided 
into identified categories for 
various segments.

When any member trade 
association applies for on-
boarding the COA, it will need 
to identify in which category it is 
applying for. This will generate a 
listing of applicants for COA on-
boarding, category-wise.

Where the number of applicants 
aspiring to be COA members 
exceeds the category-wise 
allotted seats in COA, there will 
be an election for each category. 
The first election may be held 
under the aegis of the ministry of 
commerce; in subsequent years it 
should be conducted by the COA 
as per election norms prescribed 
in its charter.

The same principle applies for 
members aspiring to be Patron 
Members on the COA (currently 
five in number).

All-India industry bodies like 
GJC, IBJA, etc., that have a 
cross-industry representation 
among their members, shall be 
encouraged to become Patron 
Members of the COA; else 
they may contest for COA 
membership within the 15/17 
seats, in which case the body will 
need to identify the category for 
which it is contesting.

The above should assure a 
cross-segment representation of 
trade associations in the COA.

The principle of ‘One 
Association, One Vote’ is 
paramount.

The COA may set up one 
or more sub-committees to 
address specific industry-related 
topics, which can be specific 
verticals or cross-industry 
verticals, all as decided by the 
COA. The sub-committees 
will make recommendations for 
consideration of the COA and 
further action to be taken by it. n
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‘Professionals Should Run The 
Domestic Council’

What are the primary objectives 
of the Domestic Council for 
Gems & Jewellery?
The primary objective of the 
Domestic Council is to promote 
the growth of the domestic sector 
and thereby increase the export of 
jewellery. As India is the largest 
consumer of gold, the Domestic 
Council will not only generate 
employment, but will also help 
boost handcrafted jewellery sales 
domestically and overseas; this 
will, in turn, save the handcrafted 
jewellery industry from dying. 

From your perspective, what 
are the key areas that the new 
Council should address?
In addition to generating 
employment, the Domestic 
Council should also look into the 
following aspects:
• Gold spot exchange
• Bullion banking
• Mandatory hallmarking
• Gold policy
• Customs duty
• Transparency 
• Bank finance 

Will the Domestic Council 
become the industry’s sole 
representative for liaising with 
the government? 
Since the Domestic Council 
includes other sectors like 
diamond, silver, imitation 
jewellery, refining, hallmarking, 

etc., it will be very difficult for 
a single council to be the sole 
representative for liaising with the 
government. However, we strongly 
feel that the Domestic Council 
must be run by professionals and 
not by industry leaders if it has to 
be the sole representative. 

As stated above, each segment in 
the Domestic Council has different 
demands and requirements from the 
other segments. Hence, we think 
that people leading the Domestic 
Council will never have one voice. 

Anything else you may wish to 
add.
The intention of the government 
to form the Domestic Council 
implies that the government is 
moving towards 100% transparency 
in the gem and jewellery sector, 
which this industry is not used 
to. The Domestic Council will 
face some tough questions from 
the government towards trade 
transparency, which the Domestic 
Council, probably, will be unable 
to deal with. 

The post of the chairman of the 
Domestic Council will be most 
critical, as he will have to face 
the wrath of the government and 
industry both. Under the above 
circumstances, we strongly feel 
that the board of the Council must 
hand over the management to 
professionals for the benefit of the 
industry and government both. n

SURENDRA MEHTA
National Secretary
India Bullion & Jewellers 
Association (IBJA)
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ANANTHA PADMANABAN
Chairman
All India Gems & Jewellery 
Domestic Council (GJC)

‘We Have To Come Together As One’
The Domestic Council will 
represent the gem and jewellery 
industry across the country 
taking along various segments 
such as hallmarking, mass 
manufacturers, small and large 
retailers, corporates, etc. We have 
so many different associations and 
most were under the GJC, but 
the government wanted a bigger 
and stronger platform that would 
be representative of the entire 
industry. Incidentally, most of this 
work has been done by the GJC, 
and it could have got the status of 
Domestic Council. However, the 
ministry felt otherwise.

The Domestic Council, once 
formed, should address the major 
issue of finance. After the Nirav 
Modi incident, banks have been 
reluctant to fund the industry. As a 
result, everybody is going through 
a bad patch and the situation is 
getting worse day-by-day. Also, 
consumers aren’t being given loans 
to buy gold jewellery.

The issues of GST need to be 
streamlined, and the PAN Card 
requirement limit should be 
raised from R2 lakh to R5 lakh, as 
I think this will improve business.

The Domestic Council is in 
the formation stage and yes there 
are differences of opinion, but 
we should all remember that the 
final destination is the same for 
all organisations. 

Today, we are hearing few 
stories about jewellers who 
are not doing ethical business. 
I request all such businesses 
to come clean so that the 
government will have confidence 
in us and the industry can grow 
in a bigger way. 

I’m eagerly awaiting the 
new Gold Policy as it will have 
tremendous benefits, for instance, 
the formation of the Gold 
Exchange will stabilise prices 
across the country.

We have to come together and 
that is the need of the hour. n

‘Karigar Is Not Adequately Represented’
related to the industry, including 
karigars, designers, refiners, 
jewellers, bullion dealers, etc., and 
channel the multiple voices through 
the Domestic Council, with the 
ultimate aim of organising the 
unorganised sector.

The Bureau of Indian Standards 
(BIS) states there are 3 lakh 
jewellers in the country. Then there 
are an estimated 62 lakh workers 
involved in the industry, that need 
to be represented. In the Domestic 
Council, the 3 lakh jewellers are 
represented by five bodies, but for 
the artisans and goldsmiths, who 
are the actual artists, there are only 

two representatives, the BSS from 
Jaipur and Bangiya Swarna Shilpi 
Samiti from Kolkata. 

So essentially, the karigar has no 
voice, especially in the structuring 
of the Domestic Council. The 
industry will face a lot of problems 
if the Council doesn’t look into the 
welfare of the workers, as the new 
generation is shying away from the 
industry due to poor pay scales and 
working conditions. 

The industry cannot flourish if its 
foundation – consisting of jewellery 
artists and gem cutters – is weak. 
Their welfare and representation is 
of prime importance. n

DULI CHAND KAREL
Chairman 
Bharatiya Swarnakar Sangh (BSS) 

©
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The government’s motive behind 
establishing the Domestic Council 
is good. The NITI Aayog report 
wanted to club all the stakeholders 
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Why did GIA feel the need to 
change its diamond grading 
report for lab-grown diamonds?
In 2007, GIA began offering the 
GIA Synthetic Diamond Grading 
Report. On March 29th this year, 
GIA announced that the name of 
the report would change to GIA 
Laboratory-Grown Diamond 
Report, replacing ‘synthetic’ with 
‘laboratory-grown.’ A statement 
will be added that laboratory-grown 
diamonds may be colour treated.

GIA used ‘synthetic,’ as well 
as ‘laboratory-grown’ and ‘man-
made,’ in the reports because those 
were the terms approved by the US 
Federal Trade Commission (FTC) 
to describe man-made diamonds. 
The FTC changed the guidelines 
for approved terminology in July 
2018, and GIA is following those 
guidelines.

The mission of the FTC is to 
protect consumers. GIA has worked 
with the FTC for many decades, 
both providing technical input and 
also following the guidelines.

Do you expect the terminology 
changes to have any negative 
impact on the volumes of lab-
grown diamonds being submitted 
for grading?

As a mission-driven, public benefit institute, 
GIA believes in the absolute importance of 
disclosure. That’s why the GIA Laboratory-
Grown Diamond Report will include this 
statement – “This is a man-made diamond 
produced by CVD (Chemical Vapor Deposition) or 
HPHT (High Pressure High Temperature) growth 
processes and may include post-growth treatments to 
change the color.”

GIA’s role is to provide accurate and 
unbiased analysis of stones submitted. It is  
for consumers to decide what they would like 
to buy.

Tell us about the separate grading scale 
(for colour and clarity) for lab-grown and 
natural diamonds.
GIA has always used different terminology 
to report the colour and clarity grades for 
laboratory-grown diamonds: Colorless, Near 
Colorless, Faint, Very Light and Light to report 
colour grades on laboratory-grown diamonds, 
not D-Z; and Flawless, Internally Flawless, 
Very Very Slightly Included, Very Slightly Included, 
Slightly Included and Included to report clarity 
for laboratory-grown diamonds.

The approach for grading natural and 
laboratory-grown diamonds is the same, but 
with broader nomenclature for laboratory-
grown diamonds. 

On the new reports, to avoid confusion, 
laboratory-grown colour grades (Colorless, Near 
Colorless, etc.) will be listed alongside the D-Z 
scale so consumers can see, for example, that 

GIA Revises Lab-Grown 
Diamond Reports

Nirupa Bhatt,  
Managing Director of GIA 
India and Middle East

NIRUPA BHATT, managing director of GIA India and Middle East, 
speaks to SOLITAIRE about the recent changes in terminology for GIA’s 
laboratory-grown diamond reports. 
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a Near-Colorless laboratory-grown 
diamond is in the range G to J 
colour grade of a natural diamond.

In the interest of strengthening 
the demarcation of the two 
diamond pipelines – natural 
and lab-grown – is the GIA 
working with other major 
gemmological labs to standardise 
the terminology used across the 
industry? 
GIA established the International 
Diamond Grading System, based 
on the 4Cs (Colour, Cut, Clarity 
and Carat Weight), a standardised 
way of evaluating diamonds. 
This is now the globally accepted 
standard for diamond quality.

As a part of our mission to 
ensure public trust in gems and 

Example of a GIA Laboratory-Grown Diamond Report.

jewellery, GIA is continuously 
investing in research to identify 
new gem materials coming into 
the market. As a result of decades 
of gemmological research, GIA 
has been developing instruments 
and services to identify and screen 
undisclosed laboratory-grown 
diamonds to help give the trade 
and consumers confidence in their 
purchase. 

In India and the Middle East, 
GIA is working with the trade 
body associations at the national, 
regional and local levels to spread 
awareness about laboratory-grown 
diamonds regarding detection and 
disclosure, and sharing knowledge 
on segregating and maintaining two 
separate pipelines for natural and 
laboratory-grown diamonds. n
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GIA Lab-Grown Diamond Report 
Nomenclature Changes Explained
on March 29th 2019, 
Gemological Institute of America 
(GIA) announced changes to 
its laboratory-grown diamond 
grading report to align the report 
with recent revisions to the US 
Federal Trade Commission (FTC) 
Jewelry Guides.

Effective July 1st 2019, GIA will 
discontinue the GIA Synthetic 
Diamond Grading ReportTM, 
introduced in January 2007, and 
introduce the GIA Laboratory-
Grown Diamond ReportTM. 
• The GIA Laboratory-Grown 

Diamond Report will include the 
standard GIA colour, clarity and 
cut grading scales for reference 
purposes.

• The GIA Laboratory-Grown 
Diamond Report will continue to 
use Colorless, Near Colorless, 
Faint, Very Faint and Faint to 
report the colour grades for 
laboratory-grown diamonds, 
rather than the letters used to 
report the colour grades for 
natural diamonds.
o  The standard GIA colour 

grading scales will be 
included on the report for 
reference, for example: 

Colorless for D, E and F; Near 
Colorless for G, H, I and J; and 
Faint for K, L and M.

• The GIA Laboratory-Grown 
Diamond Report will continue to 
use Flawless, Internally Flawless, 
Very Very Slightly Included, Very 
Slightly Included, Slightly Included 
and Included to report the clarity 
grades for laboratory-grown 
diamonds, rather than VVS1 and 
VVS2; VS1 and VS2; SI1 and SI2; 
and I1, I2 and I3 used to report the 
clarity grades for natural diamonds.
o  The standard GIA clarity grading 

scales will be included on 
the report for reference, for 
example Slightly Included for SI1 
and SI2. 

• The GIA Laboratory-Grown 
Diamond Report will use 
‘laboratory-grown’ in the 
identification line of the report; 
‘synthetic’ will not be used in the 
report.

• The GIA Laboratory-Grown 
Diamond Report includes the 
following statement: This is a 
man-made diamond produced by 
CVD (Chemical Vapor Deposition) 
or HPHT (High Pressure High 
Temperature) growth processes 

In a statement, Ernie Blom, president of the World Federation of Diamond Bourses (WFDB), said he was 
pleased with the changes in the reports for lab-grown diamonds announced by the GIA.

Blom stated, “As I have often said in the past, we have nothing against the lab-grown diamond sector. We 
only ask that such stones be fully disclosed so that consumers are aware of what they are being offered. 
These are different products with their own niche market and there is no need for ill-feeling or for dubious 
claims and advertising to be used against diamonds, such as the claims that lab-growns are eco-friendly and 
that diamonds are not. We must have fair marketing that does not denigrate other products. 

“The global diamond industry made its views known to the GIA during its decision-making process, and 
I am pleased that this very important global institution gave weight to the industry’s concerns. I call on the 
other labs to follow suit to ensure that their reports are clearly differentiated for lab-grown stones because 
this is a vital issue for the diamond trade.”

WFDB Welcomes GIA’s Changes

and may include post-growth 
treatments to change the color. 

• All detected clarity treatments 
will be disclosed.

• The QR code on the GIA 
Laboratory-Grown Diamond 
Report will link to GIA’s online 
Report Check Service which 
can be used to confirm that 
the information on a report 
matches what is in the GIA report 
database. The Report Check 
record for each GIA Laboratory-
Grown Diamond Report will 
include educational material 
about the CVD and HPHT 
methods for growing laboratory-
grown diamonds to help educate 
consumers and fulfil GIA’s 
mission of ensuring the public 
trust in gems and jewellery. 

• GIA specifies ‘natural diamond’ 
on its grading reports for natural 
diamonds – the GIA Diamond 
Grading ReportTM and the GIA 
Diamond DossierTM. 

• Any GIA Synthetic Diamond 
Grading Report issued since 
January 1st 2018, may be 
returned and exchanged for the 
GIA Laboratory-Grown Diamond 
Report at no cost. n
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Bangkok – An Environment Fit 
for Antique & Estate Jewellery? 

“In the last five years or so, things 
have been changing. People look 
for different options to invest in, 
other than what traditionally has 
been available to them.”  

When it comes to reproductions, 
Thailand is pervaded with crude 
copies that may seemingly pose a 
threat to the antiques trade. 

Since copies are often easy to 
detect, it is not the process of 
copying that is the real crux of the 
problem – it’s style counterfeits 
and misrepresentation. 

Asian consumers need to become 
more aware of the workmanship of 
handcrafted pieces and the reasons 
why antique jewellery is highly 
collectable compared to designs 
in the antique style made with 
modern production techniques. 

The skills of the artisanal 
craftsman and goldsmith are in 
tighter supply. A piece of jewellery 
carries value beyond the number 
of carats, the name of the designer 
and the purity of the metals. 

The most exciting aspect of 
antique jewellery is the provenance 

By Isabella Yan 
Courtesy of the Asian Institute of Gemological Sciences (AIGS)

It’s certainly seldom that one 
encounters authentic antique 
jewellery in Bangkok. 

Bangkok is seen as a production 
hub for modern jewellery. Many 
international brands have chosen 
Thailand as their manufacturing 
base. 

However, will we find a market 
for fine antique jewellery or would 
it only feed more replicas and 
reproductions into the market? 
It’s a fine balance and a risky one, 
yet it’s a question that needs to be 
cautiously addressed. 

In the past, there has been some 
resistance in the Asian and Thai 
markets to acquiring antique 
jewellery. Culturally, Thais prefer 
not to purchase pre-owned jewellery 
for auspicious reasons. However, 
recently jewellery specialists have 
seen a shift in consumer attitudes 
toward acquiring antique jewellery. 

According to Z. Boyadjian, 
founder and CEO of Gems 
Are Forever Inc., Beverly Hills, 
California, a leading specialist in the 
luxury gems and jewellery industry, 

Figure 1. Antique emerald diamond 
cluster ring set in a marquise design, 
circa late Victorian, Gems Are Forever, 
USA. © Z. Boyadjian
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Figure 2. Ruby & diamond cocktail ring of the 1940s Retro period with 
typical asymmetrical, stylised scroll design, by Gems Are Forever, USA. 
© Z. Boyadjian

Figure 3. Opal brooch with old-cut diamonds, from Paul Fisher, 
USA. © Isabella Yan

of the piece. If one can successfully 
research a hallmark or identify a 
signature for a client, the historical 
value of the piece will increase. 
Often the source of personal 
stories, history and mysticism that 
surrounds the piece is equally, 
if not more compelling than its 
intrinsic value. 

There are many intimate and 
luxurious details that make 
antique pieces far more collectable. 
Often rings and brooches have 
hidden qualities on the reverse 
side, which can only be discovered 
by being handled. Small diamonds 
might cover parts of hinges 
that bring together a complex 
design. Quality antique stones 
would almost always be set in an 
exceptionally fine handcrafted 
mount. 

Boyadjian of Gems Are Forever 
says, “Most collectors buy for the 
unique designs that appeal to their 
taste, but soon realise that the 
stones used in these pieces, if they 
were to be replaced, cost much 
more than what they paid because 

it is hard to match the quality and 
cut used in that era.” 

The craftsmanship and skills 
found in older pieces of jewellery 
may not be found in modern 
jewellery. 

“If you’re purchasing top quality 
period jewels that are handmade 
and beautifully rendered, it is 
almost certain that the stones are of 
great quality and are collectable,” 
says Marianne Fisher of Paul 
Fisher Jewellery. 

Aiming to further establish 
antique jewellery as an important 
sector in Asia was the February-
March 2019 Hong Kong 
International Jewellery Show, 
which showcased 150 international 
antique and estate jewellery 
dealers.  International visitors have 
the opportunity to appreciate and 
acquire one-of-a-kind pieces that 
you won’t find anywhere else. 

According to dealers at the show, 
fine pieces from the Art Deco 
(circa 1910-1939) and Edwardian 
(1901-1910) periods sell best and 
jewellery from the Retro period 

(1940-1950) has enjoyed a 
tremendous revival of interest in 
the Asian market. Some collectors 
are drawn towards the Art Deco 
platinum tubular and geometrical 
designs and some like the Retro 
multi-colour rose and yellow gold 
as shown from the collection of 
Gems Are Forever Inc. (Figure 2).

Exhibiting at the show was 
Paul Fisher, a reputable fifth 
generation business based in 
the US, dealing in fine antique 
jewellery, gemstones and natural 
pearls. Highlights of Paul 
Fisher’s exhibition include an 
exceptional and rare 48-carat 
Lightning Ridge Australian Opal 
mounted with a surround of 
old-mine diamonds (Figure 3). 
“Opals of this size and colour 
flashes are extremely rare,” says 
Marianne Fisher, daughter of 
Paul Fisher. Other notable pieces 
from Paul Fisher include a wide 
band platinum bracelet in vogue 
from the 1920s set with calibré 
sapphires within a linear abstract 
design (Figure 4).
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Fisher says, “From my 30 years’ 
experience of doing trade shows 
and visiting jewellers in Asia, I see 
a great demand and appreciation 
for antique (period) jewellery 
pieces. I believe it’s a growing 
market as people appreciate the 
fine craftsmanship of the older 
pieces and recognise that they are 
far more unusual, better made and 
usually less expensive than the 
modern pieces.” 

During the Art Deco period, 
jewellers cast aside the floral 
embellishments of the Edwardian 
and Art Nouveau periods in 
favour of the clean sharp lines of 
modernity. Later in the Art Deco 
period, jewellery design acquired a 
more structural component, where 
clips and double-clip brooches 
garnered popularity. Designers 
emphasised colour contrasts and 
geometry in their designs and 
often used carved rock crystal 
alongside diamonds, to accentuate 
the diamonds’ brilliant lustre. The 

Cartier Art Deco green tourmaline 
and diamond clips from Paul 
Fisher’s collection typify this period 
(Figure 5).

Exceptional pieces by Andrew 
Grima have also attracted the 
spotlight. For those who aren’t 
familiar with Grima’s work, 
Andrew Grima was an Anglo-Italian 
jewellery designer who re-energised 
British jewellery in the 1960s with 
his bold, audacious, modern designs 
that vibrated with textured gold 
work, and colourful semi-precious 
stones showcased in their rough 
uncut state. Trafalgar Jewellers, a 
UK-based antique jeweller, has 
showcased an impressive inventory 
of jewels including an amethyst 
geode brooch made during the 
height of Grima’s career (Figure 
6). Edgy and exciting, the use of 
uncut stones, rough crystals, and 
textured gold was used abundantly 
by Grima throughout his work in 
the 1960s and 1970s. Stones were 
chosen for their chromatic interest 

Figure 4. Art Deco bracelet from the 1920s set with 
calibré sapphires within a linear abstract design, 
Paul Fisher, USA. © Isabella Yan

Figure 5. Art Deco tourmaline, diamond and rock crystal clips, 
Paul Fisher, USA. © Isabella Yan
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as opposed to their intrinsic value. 
Moulded into decorative abstract 
forms, Grima’s work epitomises 
the modern concept of ‘wearable 
sculpture’ and the cultural and social 
milieu of the time. 

Ultimately, in order to 
differentiate between mass produced 
and fine period pieces, training your 
eye to see the details and feeling the 
piece to best determine its quality 
are paramount. 

Auctions are especially good 
places to glean practical information 
as you’re allowed to handle and 
examine the jewellery closely before 
the sale. Talking to auction jewellery 
specialists and dealers is a great way 
to find out what is collectable, rare 
and hard to find. To become a new 
collector of period jewels, Boyadjian 
advises, “the first consideration 
should be to collect jewellery that 
appeals to your taste since you 
might be wearing it.” 

He continues, “The second 
consideration should be the 
popularity and value of the jewellery 

item you acquire in case you decide 
to resell or trade it for a different 
piece. 

“Purchasing a piece of Art Deco 
estate jewellery could be a safe 
investment, if it is authenticated 
and purchased at a reasonable price 
and from a reputable, established 
company.

“The safest price band for novice 
collectors would be a retail value for 
items from (in US dollars) $1,000 
to $10,000, most popular around 
$5,000.” 

Indeed, education and exposure 
are imperative in cultivating the 
taste for antique jewellery in 
Thailand. Boyadjian added, “We 
need to show people the beauty 
and value of investing in authentic 
antique jewellery that holds intrinsic 
value, derived from its rarity and 
from market demand, instead of 
buying replicas and reproduction 
pieces that are available in large 
numbers and hold value only for 
their copied design and material 
value (metal and stones). Antique 

jewellery has and holds intrinsic 
value. Replicas and reproductions 
don’t.” 

Always one step ahead, the 
Asian Institute of Gemological 
Sciences (AIGS) in Bangkok 
will introduce day courses in the 
History of Jewellery Design & 
Antique Jewellery, which will 
add a new level of knowledge and 
opportunity to the Bangkok trade. 
In time, perhaps the public will 
begin to understand the context of 
creations and familiarise themselves 
with the historical development 
of jewellery styles. In this way, 
antique jewellery has the potential 
to inspire a new generation of 
collectors as well as designers to 
create more original pieces, moving 
away from mass production. n

Figure 7. Art Deco platinum, diamond and rock crystal brooch from 
Gems Are Forever, USA. © Z. Boyadjian

Figure 6. Andrew Grima, amethyst geode brooch with textured 
gold claw setting from Trafalgar Jewellers in Newcastle upon 
Tyne, UK. © Isabella Yan

Isabella Yan is responsible for business 
development & special projects at the Asian 
Institute of Gemological Sciences (AIGS) in 
Bangkok. isabella@aigsthailand.com

Disclaimer: Any opinions expressed by the 
author are entirely her own.
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The Greening of Colombia’s 
Emerald Mines

By Cynthia Unninayar

It is no secret that emeralds from Colombia are considered to be the finest and most 
coveted in the world, but it is also no secret that, in the past, the nation’s industry 
was plagued by violence and rivalries. Happily, these problems are now but a 
distant memory and today the sector is thriving. And, the emeralds produced in 
Colombia are “greener” than ever. 

Stylised version of the mythic Tena and Fura cliffs, the symbolic guardians of the emerald region in western Boyacá. As legend has it, 
Fura’s tears turned into emeralds deep inside the mountain. (Original image is courtesy of Dawn Jehle, adornate.co.uk). Tear-shaped 
emerald drops by Lalta NYC. (Photo: Lalta NYC). Evoking the region’s famed blue Morpho butterflies, this bejewelled brooch, with 
antennas en tremblant, is made in titanium, sapphires and diamonds, by Ioannis Alexandris. (Photo: Ioannis Alexandris)
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The Colombian government 
has joined with the 
emerald industry to 

improve the sector and ensure best 
practices, including sustainability, 
transparency and corporate social 
responsibility (CSR), all while 
helping meet the needs of small-
scale miners. It also encourages 
foreign investors who bring state-of-
the-art technology and financing for 
large-scale gemstone mining in the 
region, and who can help improve 
community life in the mining areas.

This article takes a look at three 
different types of mining operations 
in Colombia at different stages in 
their “green” evolution.

Geologically Speaking

Colombia’s emerald deposits are 
found in the Department of Boyacá, 

located in the Andean region in the 
Cordillera Oriental mountain range 
in central Colombia. The emeralds 
are distributed along both borders 
(eastern and western) of the Eastern 
Cordillera sedimentary basin, and 
the gems from the two areas exhibit 
different types of mineralisation due 
to their formation during different 
periods in geological history. 
Emeralds in the eastern side were 
created around 65 million years 
ago, while deposits in the western 
basin are younger, with ages around 
38 to 32 million years ago. 

The western side includes the 
world-famous mining districts of 
Muzo, Coscuez, La Pita, Cunas 
and Peñas Blancas, among others. 
The eastern side includes the older 
deposits of Chivor, Gachalá and 
Macanal. Found in heavily faulted 
and folded sedimentary layers 

Map of the emerald mining areas in Colombia. 
(Image: USGS)

Entrance to Fura Gems’ Coscuez mining camp.
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One side of the Coscuez Mine, opposite to the main “La Paz” entrance. The black shale 
rocks indicate the sites of previous tunnels and explorations.

The main La Paz entrance to the Coscuez Mine. Note the traditional altar 
above the entrance for the safety of the miners.

of mostly black shale, the green 
gems crystallise in a hexagonal 
pattern and owe their colour to 
the presence of chromium and 
vanadium. 

Legends & Lore

Many gemstones come steeped in 
legends and lore, and Colombian 
emeralds are no exception. One 
of these legends reveals the tale of 
“Fura” and “Tena,” two humans 
who were created by the god “Are” 
to populate the Earth. Are specified 
that the couple had to remain 
faithful to each other in order to 
retain eternal youth. Alas, Fura 
disobeyed and their immortality 
was taken away. When they 
eventually died, Are took pity on 
them and turned them into two 
cliffs protected from storms and 
serpents. Inside their great depths, 
realising what she had done, Fura 
wept, and her remorseful tears 
turned into beautiful emeralds.

Today, the Fura and Tena cliffs 
are the symbolic guardians of 
Colombia’s emerald zone, and 
rise 840 metres and 500 metres, 
respectively, above the Rio Minero 
valley. They are not far from the 
famous Muzo and Coscuez mines.

The Iconic Coscuez Mine

Starting our mine visit from 
Bogotá, where even before dawn 
had cracked over Colombia’s 
capital city, I joined five other 
intrepid adventurers who set out on 
the five-hour trip to visit the iconic 
Coscuez Mine. The first couple of 
hours were on highways, but when 
we entered the mining region in 
the Boyacá State, travel slowed to a 
snail’s pace. Although our drivers 
skilfully manoeuvred the 4x4s, they 
still jostled over the narrow bumpy 
dirt roads that zigzagged through 
the incredibly lush jungle. As we 
travelled through the luxurious 
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rainforest, it was like a scene out of 
the movie Avatar.

Coscuez is one of Colombia’s 
most iconic mines and has 
produced some of the world’s 
finest emeralds since its discovery 
in 1646. Over the centuries, it was 
mined in the traditional manner 
with no investment in geology, 
technology or infrastructure. The 
main tunnel ran along a slope from 
896 metres at the main La Paz 
entrance up to 1251 metres at its 
Sabore opening. About 80% of 
the secondary tunnels in Coscuez 

have been closed or are inaccessible 
because of very high inside 
temperatures and other unsafe 
conditions.

In January 2018, the newly 
created company, Fura Gems—
named after the famous cliff—
purchased 76% of Esmeracol, the 
previous owner of the Coscuez 
mine and holder of the Coscuez 
mining licence that covers 0.47 
square kilometres. Under the 
leadership of CEO Dev Shetty, 
Fura approached its new acquisition 
scientifically by making geological 

On the way to the Green Power Mine, a small new mine, we arrived at the Rio Minero 
where men and women “guaqueros” were searching for emeralds that may have 
washed into the river.

During its bulk-sampling phase, Fura Gems found 
this remarkable 25.97-ct rough emerald in terms of 
size, colour, saturation and transparency. It named 
the gem “Are Emerald” in honour of the ancient 
legend. (Photo: Fura Gems)

Dev Shetty, CEO of Fura Gems, talks to our group about the company’s plans for 
Coscuez. (Photo: ©Hirsh London/Alex García)

One of the “guaqueros” shows the only emerald 
find of the morning, demonstrating how difficult it 
has become to earn a living at this type of “mining”.  
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In March 2018, Fura began a bulk sampling stage, digging 25 kilometres 
of tunnels through 10,000 tonnes of rock. Two months later, it discovered 
an exceptional 25.97-carat gem that it dubbed the ‘Are Emerald’, after the 
mythological god in the Fura and Tena legend.

surveys and mapping existing 
tunnels, while modernising 
techniques. In March 2018, it 
began a bulk sampling stage, 
digging 25 kilometres of tunnels 
through 10,000 tonnes of rock. 
Two months later, it discovered an 
exceptional 25.97-carat gem that 
it dubbed the “Are Emerald”, after 
the mythological god in the Fura 
and Tena legend. 

Scientific understanding and 
technical innovation are only 
part of Fura Gems’ approach. 
The company has also made 
major changes in the way the 
mine interacts with the local 
community. “We aim to set a new 
precedent for best practices in the 
gemstone industry,” explained 
Shetty, “by transforming current 
standards into the premier example 
of an enterprise that is employee-

friendly, sustainability-driven and 
community-centred.”

“In the 10 months since our 
acquisition of the Coscuez Mine, 
we have hired 270 local miners and 
have committed to working with 
70 local suppliers,” added Rosey 
Perkins, manager of new projects 
and corporate communication. 
Among its community-oriented 
non-mine activities is support for a 
health clinic, bakery, sewing centre 
and English lessons. And, because 
removing the large amounts of 
mine waste in an environmentally 
friendly manner is important, 
Fura created a special washing 
plant that is run by women. “We 
have received more than 95% 
positive feedback from the local 
population about our activities,” 
said Maria Angelica Castilla, head 
of sustainability, adding that Fura’s 
all-inclusive approach relies upon 
good communication with the 
local people and aligns with other 
emerald producers in the region 
that are also raising operational 
standards and prioritising 
community development. 

The Fura team clearly wants 
to restore Coscuez to its former 
glory, while being a “green” 
operation and a real partner with 
the community.

 
Searching for Green

The next morning, up again at 
the crack of dawn, we headed 
to the Green Power Mine in the 
Muzo district. As the crow flies, 
the distances are not that great, 
but over the narrow mountainous 
roads, it took several hours. We 
drove first to the town of Muzo, 

Maria Angelica Castilla, head of sustainability at the Coscuez Mine (right) shows us the 
sewing centre, one of Fura Gems’ CSR projects for the local community.

Among the modernisation efforts at 
Coscuez is the introduction of a diamond-
drilling programme. (Photo: Fura Gems)
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With industrial mining now largely underground as required—
instead of previous examples of razing entire mountains—the 
amount of emeralds in the river has declined dramatically, thus 
affecting the livelihoods of “guaqueros”.

After leaving Coscuez, our group stopped in the town of Muzo, where 
we were shown a variety of emeralds in many forms. Here is a sample of 
emerald in matrix for sale for about $400.

The Cunas Mine, owned by Esmeraldas Santa Rosa, is one of 
the region’s largest and most productive mines.

Entrance to the single tunnel of the 
Green Power Mine.

where we met Julio Lopez, 
manager and part owner of 
the Green Power Mine, who 
transferred us to his drivers and 
vehicles for the rest of the journey. 
Before long, we came to the banks 
of the Rio Minero, the main 
river flowing through the area. 
Here, dozens of “guaqueros” 
(independent surface miners) were 
looking for emeralds that may 
have washed into the river from 
the mountains or from mining 
operations. Lopez explained that, 
with industrial mining now largely 
underground as required—instead 
of previous examples of razing 
entire mountains—the amount of 
emeralds in the river has declined 
dramatically, thus affecting the 
livelihoods of these “guaqueros”. 

As we climbed further into the 
mountains, we caught a glimpse of 
the distant Green Power mining 
camp and the mine entrance a 

few hundred metres below the 
buildings. 

A new mine, Green Power was 
established by a group of individuals 
who came together to invest and 
explore for emeralds in this part 
of the Muzo district. They based 
their decision on geological surveys, 
which indicated good potential for 
the green gems in the area. The first 
two years were spent building the 
installations and tunnels, and the 
mine became operational about 18 
months ago. So far, the miners have 
tunnelled more than 220 metres 
into the mountain, but have not yet 
found the green gems. Geological 
reports indicate that emeralds 
should occur in pockets at around 
250 metres inside the mountain. 
A small-scale mine, it has nine 
employees who work from 7:00 am 
to 12:00 pm and from 1:00 pm to 
5:00 pm. They are all housed at the 
mine in a dormitory-style setting, 



(Top Left) Julio Lopez, manager and part owner of the Green Power Mine, invited us to lunch with the miners before 
taking a tour of the mine. The sign emphasises the social responsibility that the mine has undertaken. (Top Right) 
Overview of the Green Power mining camp. The entrance to the mine is a few hundred metres below the blue buildings, 
seen by the black shale. (Bottom left) The tunnel floor of the Green Power Mine is covered with rain that has seeped 
through the mountain and the walls of the tunnel are covered in wet black shale powder. (Bottom right) At the end of the 
tunnel, the miners at the Green Power Mine let Lalta Keswani try her hand at using the 20-kg jackhammer.



MINING    

SOLITAIRE INTERNATIONAL  MAY 2019  55

After a long staircase, we reached 
the main 800-metre horizontal tunnel 
in the Cunas mine. Notice the water 
on the ground and the electrical and 
ventilation tubes along the wall. Water is 
continuously pumped out of the tunnels.

Miners and their ore carts on one of the lower levels. It is very strenuous work, and 
Cunas gives them 10 days off for every 20 days they work. (Photo: Lalta Keswani)

are provided meals and taken into 
town on their days off.

After lunch with the miners, our 
small group walked downhill to 
the mine’s entrance where we put 
on our headlamps before stepping 
into the narrow tunnel. We sloshed 
through several centimetres of 
water that covered the ground. In 
nearly all the mines in the area, 
water is a continuous and often 
serious problem because the rains 
drain through the mountains and 
accumulate in the tunnels. This 
also makes the black shale walls 
wet and powdery. Merely touching 
them left thick black powder on 
our gloves. At the tunnel’s end, we 
met the miners who were using 
jackhammers and explosives to 
continue lengthening the tunnel 

in their quest for the green gems. 
A few members of our group tried 
their hand at manoeuvring—
with difficulty—the very heavy 
jackhammers to blast into the 
tunnel wall. As our group left, I 
asked Julio Lopez to let me know 
when they strike emeralds, which 
should be soon, he noted.

Revisiting Cunas 

Our final destination on this mine 
visit was the high-producing 
Cunas Mine, owned by Esmeraldas 
Santa Rosa. This was my second 
trip to Cunas, having visited it in 
2015 after the First World Emerald 
Symposium. Employing about 
140 workers, Cunas is one of the 
largest industrialised mines in the 

In nearly all the mines in the area, water is a continuous and 
often serious problem because the rains drain through the 
mountains and accumulate in the tunnels. This also makes the 
black shale walls wet and powdery.
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A central “lift” takes the miners and the ore carts down a shaft to 
different levels. (Photo: Ioannis Alexandris)

Miners at the active face in search of emerald deposits. (Photo: 
Ioannis Alexandris)

area. At any one time, there are  
70 miners who work shifts from 
6:00 am to 2:00 pm or from  
2:00 pm to 10:00 pm. There is also 
a small staff that manages life at 
the camp, including the meals and 
accommodation. 

Because safety is a priority, a 
security team spends the night, 
after the last shift, walking through 
the tunnels, inspecting them for 
water and oxygen levels. Water is a 
serious issue at Cunas, and pumps 
continually remove water from 
the tunnels. Each miner also must 
carry a portable compressed air 
tank, which provides air for 40 to 
90 minutes in case of emergency. 
The employees all work 20 days 

continuously, and then have  
10 days off. 

We spoke with two young women, 
both single mothers, who work at 
the mine’s small snack shop for 20 
straight days and then return home 
for 10 days to see their children, 
often cared for by a grandmother or 
other relative. While certainly not 
an ideal situation for these young 
ladies, they both declared that they 
were lucky to have the employment. 
Clearly, life in the mining areas is 
not easy, due to the remoteness of 
the emerald deposits, yet the large 
mines like Cunas and Coscuez 
provide gainful employment to 
the local communities where little 
existed before.

Because safety is a priority, a security team spends the night, 
after the last shift, walking through the tunnels, inspecting them 
for water and oxygen levels.
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Hard hats and oxygen masks are standard equipment 
for the miners at the Cunas Mine.

When literally stranded in the jungle during a severe storm that caused a landslide 
blocking the road leading out of the area, the manager of the Cunas Mine 
welcomed our group back to the camp to spend the night. The next morning, his 
crew cleared the road so we could continue back to Bogotá.

To enter the main tunnel at 
Cunas, we descend a long staircase, 
which ends in an 800-metre 
horizontal tunnel covered with 
several inches of water. Ventilation 
tubes run the entire length and 
pumps keep the water from flooding 
the tunnel. At the end, a large 
circular shaft houses a “lift” that 
takes miners and ore carts up and 
down to other levels. At the active 
face, miners carefully chisel out the 
emeralds from the tunnel walls. The 
precious gems are then placed in a 
pouch and taken to the surface. 

Like other mines in the area, 
Esmeraldas Santa Rosa takes 
corporate social responsibility 
seriously. Its social management 
plan is developed in three thematic 
areas: helping young people to 
continue studies in higher education; 
building lasting relationships with 
suppliers and distributors based on 
shared values; and creating alliances 
with local populations for sustainable 
social development.

Sense of Camaraderie

As we prepared to leave the Cunas 
camp in the late afternoon, the skies 

darkened and a storm approached. 
Rain began to fall in sheets. 
Nonetheless, wanting to keep to 
our schedule, we started off. Alas, 
hardly a few kilometres later, we 
could go no farther. The powerful 
rains had caused a landslide and 
the narrow road leading out of the 
area was blocked. Water fell over 
the side of the mountain like a 
waterfall. We had no choice but to 
return to the camp.

In a show of solidarity and 
kindness, the manager of the 
camp, Bryan Martinez, arranged 
to give us dinner, and then 
shuffled people around in the 
miners’ quarters so that we could 
have a bed for the night. He told 
us that they would clear the road 
in the morning after the storm had 
passed. We were all touched by 
the camaraderie, support and good 
wishes of everyone at the camp. 

After breakfast we continued 
our journey back to Bogotá, 
thankful to the camp personnel 
who had been so welcoming at 
Cunas as well as at the Green 
Power and Coscuez Mines, where 
emeralds are indeed “green” in so 
many ways. n

(Photos are courtesy of Cynthia Unninayar, 
unless otherwise specified.)
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SoW and RJC explained its new 
Code of Practices (see box). The 
second was a deep-dive session that 
was part of the OECD forum’s 
main agenda. Titled “Putting 
Commitments into Action”, 
it focused on recent standard-
making developments in upstream 
and downstream diamond supply 
chains.

The deep-dive session was 
moderated by Terah de Jong, a 
technical advisor at the USAID 
Artisanal Mining and Property 
Rights Project.

The WDC’s revised SoW was 
approved by the organisation’s 
board of directors in October 
2018. Like the earlier version of the 
SoW, it requires all participants in 
the diamond and jewellery value 
chain, from mining companies to 
jewellery retailers, to issue warranty 

WDC Presents Strengthened 
SoW At OECD Forum In Paris

Senior officials of the World 
Diamond Council (WDC) 
provided an overview of the 

organisation’s revised System of 
Warranties (SoW), during two 
sessions on April 24th at the 13th 
Forum on Responsible Mineral 
Supply Chains of the Organisation 
for Economic Cooperation and 
Development (OECD) in Paris. 

During the briefings, WDC 
president Stephane Fischler 
described the revised SoW as an 
“essential building block” for 
participants in the diamond supply 
chain towards implementing the 
OECD’s due diligence guidance 
for minerals from high-risk areas.

The first of the sessions was an 
early-morning side event organised 
together with the Responsible 
Jewellery Council (RJC), at which 
the WDC presented its revised 

The deep-dive session focused on recent standard-making developments in upstream and downstream diamond supply chains, at which 
the WDC presented its revised System of Warranties (SoW), on April 24th, 2019.

Marie-Chantal Kaninda, WDC 
executive director, during the side 
event at the OECD forum.
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WDC president Stephane Fischler addressing the deep-dive session at the OECD 
Responsible Mineral Supply Chain forum.

WDC board member Peter Karakchiev, who 
chaired the side event at the OECD forum.

statements on their business-
to-business (B2B) invoices 
and memos, testifying that the 
diamonds being sold originated 
from sources in compliance 
with the Kimberley Process 
Certification Scheme (KPCS). But 
the statement now also verifies 
that the participants adhere to the 
revised SoW, which requires that 
they conduct a self-assessment to 
ascertain whether they comply 
with universally accepted principles 
on human and labour rights, anti-
money laundering (AML) and anti-
corruption.

The revised SoW Guidelines 
specifically reference the UN 
Guiding Principles on Business and 
Human Rights, the International 
Labor Organisation (ILO) 
Declaration on Fundamental 
Principles and Rights at Work, 
the UN Convention Against 
Corruption, and also national 
Anti-Money Laundering (AML) 
Guidelines that comply with 
the Financial Action Task Force 
(FATF) 40 Recommendations on 
Money Laundering for Dealers in 
Precious Metals and Stones.

Fischler said, “The revised SoW 
has to be seen within the context of 

a range of responsible supply chain 
opportunities being offered to a 
very diverse industry. The ultimate 
objective for all of us is the same – 
ensuring consumer confidence in 
the products we sell. The different 
systems need to be complementary, 
being building blocks on the road 
to full compliance.”

Peter Karakchiev, the CIBJO 
Board member who chaired the 
side event on April 24th, explained, 
“The revised SoW is designed to 
support the KPCS, covering not 
only the trade in rough diamonds, 
but polished diamonds as well, 

WDC board member Feriel Zerouki, 
speaking during the side event.

and also trading between every 
participant in the diamond and 
jewellery value chain, and not 
only trade between participants in 
different countries. We are hoping 
that the KPCS will be expanded 
to include provisions related to 
human rights, labour rights, anti-
corruption and AML, but we are 
not waiting for it to happen, and 
have already incorporated those 
elements in our own system.” 

Fischler and Karakchiev 
both explained that diamond 
companies are not permitted to 
pick and choose what elements 
to implement. “Members of the 
trade who implement the SoW are 
required to fulfil all of its elements 
depending on their size and 
sector, as they are outlined in the 
Guidelines,” Karakchiev said. “The 
self-assessment toolkit that is being 
developed will help them do that.”

It should be noted that 
implementation of the SoW is 
already required by a range of 
industry bodies, including RJC, 
the World Federation of Diamond 
Bourses (WFDB), De Beers’ Best 
Practice Principles and CIBJO’s 
new Responsible Sourcing Blue 
Book.
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Addressing the OECD forum in Paris on April 23rd, CIBJO president Gaetano Cavalieri 
(centre) is flanked by Guus Houtluin, senior advisor on trade issues, European External 
Action Service, and by Estelle Levin-Nally of Levin Sources. Cavalieri delineated a 
comprehensive plan for promoting responsible sourcing practices throughout the jewellery, 
gemstone and precious metals sectors.

RJC Launches New Code of Practices Standard
The Responsible Jewellery Council (RJC), the 
jewellery industry’s foremost standard setting and 
certification body, launched its new Code of Practices, 
which defines responsible, social and environmental 
business practices for companies in the jewellery 
supply chain and commits members to adhere to a 
robust set of comprehensive auditable standards.

Since it was formed in 2005, the RJC’s third Code 
of Practices iteration reflects the evolving needs of the 
industry and demands of consumers globally.

Significant changes include:
• The expansion of the scope of materials to include 

coloured gemstones (rubies, emeralds and 
sapphires) and silver

• The alignment of due diligence requirements with 
the OECD Guidance for Responsible Mineral Supply 
Chains

• New requirements on the detection of laboratory 
grown diamonds

The launch comes after a collaborative 18-month 
consultation process by the RJC discussing proposed 
changes with members, civil society organisations and 
leading global standards and assurance bodies. More 
than 300 stakeholders were consulted via webinars 
and workshops across Asia, Europe and North America, 
ensuring those who are responsible for adhering to the 
changes contributed to their development.

From April 23rd 2019 through April 22nd 2020, the 
RJC will accept certifications against either the 2013 or 

2019 versions of the Code of Practices, to allow for the 
necessary transition for members with their various audit 
deadlines.

Tyler Gillard, manager of sector projects, Responsible 
Business Conduct Unit, OECD, said: “The due diligence 
requirements in the Code of Practices show a real 
commitment to the OECD Guidance. The provision and 
its accompanying guidance provide, for the first time, 
a comprehensive due diligence approach tailored to 
the diamonds and coloured gemstones supply chains. 
I congratulate the RJC for its leadership in reaching 
this milestone, and encourage all members in the 
jewellery industry to step up their efforts to ensure these 
standards are meaningfully implemented as soon as 
possible.”

David Bouffard, chairman, RJC, said: “We are proud to 
launch the latest Code of Practices because it builds on 
RJC’s 15 years of experience and data, and addresses 
the rapidly changing demands of the industry, from mine 
to retail.

“Consultation has been key, listening to the valuable 
feedback provided by our stakeholders. It was an 
essential part of the review process, with members, 
civil society organisations and leading global assurance 
and industry bodies all being incorporated into its 
development.

“The updated Code of Practices is an assurance 
from the RJC to our members that when they adhere to 
the industry’s most rigorous standards for responsible 
business practices, it reinforces their leadership position 
and instils trust with consumers.” n

To assist in the implementation 
of the new SoW, the WDC is 
creating a toolkit based on self-
assessment questionnaires, which 
will assist members of the industry 
in properly evaluating how they 
are complying with the process. 
It will take into consideration the 
stage or stages of the diamond 
and jewellery value chain in 
which the member is involved, 
the size of the member’s business, 
and whether the member is 
already compliant with other due 
diligence systems, like that of the 
Responsible Jewellery Council. n
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Invoking Blessings 
 The 150-year-old C. Krishniah Chetty Group of Jewellers, 

Bengaluru, presents a spectacular Swarna Akarshana Bhairava 
idol, especially for Akshaya Tritiya. The 150-piece limited edition 
took about six months to craft. Indian scriptures depict Lord 
Swarna Akarshana Bhairava as the power behind Lord Kubera, 
the god of wealth, and the goddess of prosperity, Lakshmi. 

  Dr. C. Vinod Hayagriv, managing director, C. Krishniah Chetty 
Group of Jewellers, notes, “The scriptures specifically cite 
the power of Lord Swarna Akarshana Bhairava to protect the 
devotee to overcome financial and material discomforts. In 
today’s life, one sees rampant news of people having difficulty 
in balancing market pressures, tough government norms, banks 
pressing for repayments, and overall high pressures. Hence this 
Akshaya Tritiya, C. Krishniah Chetty Group’s beautifully crafted, 
artefact, a religious acquisition, is not only timely but a wonderful 
opportunity to add to one’s collection for any home and office.” 
Priced at H30,000 the idol is not a strain on the pocket.

Lavish Indulgence 
 The new Yacht collection by 

BlueStone forged in white gold spells 
luxury in capital letters. The jewels 
capture the fluid curves of yachts and 
include edgy aerodynamic forms. 
Splashed with diamonds, and a hint 
of pink rhodium to underscore certain 
forms, the collection consists of 
necklaces, earrings, bracelets and rings 
that will add grandeur to any attire.
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Temple Art   
 Reliance Jewels unveiled its Apurvam collection 

on the auspicious occasion of Akshaya Tritiya. The 
collection draws inspiration from Hampi, the ruined 
temple complexes from the erstwhile Vijayanagara 
Empire, declared as a UNESCO World Heritage site, and 
some other famous temples of Karnataka and Kolhapur.

  The gold collection highlights the intricate designs 
of palatial wonders set with gems. Precisely crafted, 
the collection highlights the famous Chariot, Lotus 
Mahal and its arches, the Stepwell, the 11 domes of the 
Elephant stable in Hampi. In addition, symbolic carvings 
of other temples in Kolhapur and Karnataka adorn some 
other pieces. 

Delightful 
Baubles   

 CaratLane celebrates Akshaya 
Tritiya with Jhanak, its latest 
collection inspired by ghungroos, 
small metallic bells strung on anklets 
worn by classical Indian dancers,  
and Pero, which pays a playful tribute 
to  parrots. Both the collections 
come alive with diamonds and the 
aesthetic use of lustrous gemstones. 
The lines help you navigate through 
the summer season.
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Dual Edge 
 RK Jewellers South Extension 2, New Delhi, 

presents an interesting collection called 
Two to Tango, by deftly combining rose and 
white gold in the line. The diamond-studded 
earrings forged in 18-karat gold are one-off 
pieces that redefine classic styles. 

  Rohan Sharma, director of the brand, says, 
“This time we decided to present a unique 
range for our customers. The modern line is 
also a good option for both gifting and future 
investment.”

Tempting Danglers 
 Sangeeta Boochra, head designer of 

Silver Centrre, Jaipur, a traditional and 
contemporary jewellery design house, 
presents a refreshing collection of bold 
jhumkas and chand balis mounted in 18 
and 22-karat gold. The handcrafted jewels 
display beautiful surface finishes and 
elaborate work to add a dash of charm to 
each piece. The new collection, especially 
made for the Akshaya Tritiya festival on 
May 7, offers a vast range of jewellery set 
with gemstones, and is a perfect buying 
option to mark the auspicious occasion.  
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